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President’s
message

Come Join Us In the Winner’s 
Circle

In a few short months we will be 
heading back to PIA’s home away 
from home, the Marriott Grand Hotel in 
Point Clear, Alabama.  I hope you are 
making your plans to join us July 19 
thru 22 for our 71st annual conven-
tion.  You shouldn’t miss this opportu-
nity to join with your fellow agents and 
network with so many of our company 
partners, get continuing education 
hours needed for licens-
ing, or just come enjoy all 
that this beautiful resort 
on Mobile Bay has to of-
fer.  I am sure you will 
find something in Point 
Clear, from the excellent 
amenities at the resort, 
beautiful manicured grounds, pools, 
spa and old southern hospitality.  There 
is also tennis, golf, boating, horse-back 
riding and croquet on the lawn.  You will 
also find great restaurants on site and 
many more in nearby Fairhope. 

Over the years, I have done all of the 
above.  It is one of my wife’s favorite 
destinations and has special meaning 
to us.  I have also been able to meet 
company representatives and obtain 
contracts with some of my most valued 
carriers.  Just last year I was able to 
meet a new company coming into our 
state and looking for agency appoint-
ments.  They are now on board in my 
agency and I am happy to have such 
an excellent company to offer to my in-
sureds. 

There are also 13 hours of continuing 
education being offered with several 

President,
PIA of Louisiana

      

Darryl Frank CPIA, Metairie

informative and 
timely topics on 
the agenda includ-
ing three hours of 
flood CE, which is 

required for your 2015 P & C license 
renewal.  Jody and our staff do an excel-
lent job of selecting the topics as well as 
planning our itinerary.  There are events 
for the whole family, child care options, 
pool party, dance party, the ever popu-
lar YIPS hospitality suite, golf tourna-
ment, volleyball and fun run/walk.  

We have changed up the 
agenda a bit this year and 
done away with the formal 
banquet.  We will hold our 
second annual silent auc-
tion.  There are many ex-

cellent items up for bid from vacations, 
fishing trips, tickets to sporting events, 
artwork, etc.  If you would like to donate 
an item, please contact Laurie Whipp 
at the state office.  We have also added 
alternative options for bidding in case 
you aren’t attending convention, so be 
on the lookout for more information on 
that.  

Many of our company partners will ex-
hibit and you will have plenty of time to 
visit with them, discuss their products, 
and pick up many great ideas and good-
ies to take back to your office staff.

I know many of us are busy preparing 
our office, and just as importantly, our 
insureds for the beginning of flood and 
hurricane season.  Take a few minutes 
to be sure you are with us at Point Clear 
and let “PIA take you to the winner’s 
circle.”   I hope to see you there.
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• Service descriptions 
• Online payment links 
• Contact info, contact form 

and location map 
• Up to 15 pages 
• Agency blog 
• Insurance information videos 
• Custom QR Codes 
• Links to social media and 

review sites to build your 
online reputation 

• Online quote forms 
• Agency staff photos and 

individual contact info 
• Optimized for mobile devices 

 

Premium Insurance Agency Website 
$35/month, $99 setup fee 

Elite Insurance Agency Website 
$60/month, $99 setup fee 

Web Marketing Service 
$495 setup, $100/month 

• Create agency business listings for visibility 
with more than 10 of the biggest listing 
and social media sites: 
 Facebook Business Page 
 Twitter for Business Account 
 Google Places Listing 
 Bing Listing 
 Yahoo Listing 
 Yelp! Business Listing 
 CitySearch Listing 
 …and more! 

• Independent Agency blog for inclusion in 
your agency website 
 Professional content added regularly 
 Make your site interesting to customers, 

potential customers, and search 
engines 

• Inclusion as preferred agent in our online 
directory listing of local agents 

• Basic monthly analysis of online presence 
• Setup and monitoring of Google Ad Word 

campaigns based on a budget you specify 
 

Web Consultant Service 
$1995 setup, $250/month 

Includes all the features of the Web 
Marketing Service, PLUS SO MUCH MORE: 
 
 Elite Website included with Instant 

Auto Quote (where available) 
 Weekly updates of Social media sites 
 Includes Google Adwords campaign 

(no additional click charges) 
 Monthly email blast to your customers 

upon request 
 Monitoring of online reviews to protect 

your reputation 
 Detailed monthly analysis of online 

presence 
 Preferred placement on our directory 

listing site of local agents 
 Monthly action plan to increase traffic 

and sales 

• Includes all the features of the 
Premium Insurance Agency 
Website, PLUS: 

 
• Up to 30 pages of content 
• Custom design services for     

a unique look 
• Custom submission forms     

for your preferred lines 
• Online chat 
• Insurance Glossary 
• Multi-location interactive 

maps 
• Regular changes by our staff 

upon request 
• Optimized for mobile devices 
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Commissioner’s Column
By James J. Donelon

A year ago in this column I addressed 
the potentially devastating impact of 
the Biggert-Waters Flood Insurance 
Reform and Modernization Act of 
2012 which reauthorized the National 
Flood Insurance Program (NFIP). Con-
sumers and the business community 
reacted in a united 
front in opposition to 
this bill which had al-
ready begun to bring 
stagnation to real es-
tate markets here in 
Louisiana and across 
the nation. A hard-
fought battle resulted in a bipartisan 
Congressional response and pas-
sage of the Homeowner Flood Insur-
ance Affordability Act, signed by the 
President on March 21. The Act aims 
to ensure the financial stability of the 
NFIP, which currently has $24 billion 
of debt, while providing property own-
ers with continued protection. 

The Act limits astronomic insurance 
increases that were mandated under 
Bigger-Waters and it is truly a triumph 
for our working coast - the people 
who work and drive a huge part of 
our nation’s economy. With the pas-
sage of this Act, a reasonable level of 

rate increase reliability 
is now in place for most 
of Louisiana’s 480,000 
properties insured by 
the NFIP and some 5.5 million na-
tionally. 

Although many of the 
actuarial reforms of 
Biggert-Waters were 
abandoned with this 
Act, actuarially rated 
homeowners flood in-
surance will eventually 
be achieved, it will just 

take a little longer. The Act provides 
an annual flood insurance rate cap 
for homeowners by limiting increases 
in flood insurance premiums to no 
more than 18 percent per year. 

The Act repeals the property sales 
trigger that required homebuyers to 
pay the full-risk flood insurance rate 
at the time of purchase. This provi-
sion was making it nearly impossible 
for many homeowners to sell their 
homes, thereby stalling America’s 
real estate market. Homeowners who 
purchased property after Biggert-
Waters will receive a refund of the 
increase they experienced prior to 
passage of the Homeowner Flood In-
surance Affordability Act just as exist-
ing homeowners who were impacted 
will receive.

The Homeowner Flood Insurance Af-
fordability Act also repeals the new 
policy sales trigger which required 
property owners to pay full-risk rates 
when buying a new policy. Addition-
ally, the Act reinstates grandfathering 
so that homes that complied with pre-
vious flood maps will no longer be hit 
with large increases when new maps 

show greater risk of 
flooding.

In order to pay for 
the continued subsi-

dizing of rates, annual assessments 
will be implemented. Assessments of 
$25 per year for primary residences 
and $250 per year for businesses 
and vacations homes will be charged 
to property owners who get NFIP cov-
erage. 
There is also non-mandatory lan-
guage directing FEMA to “strive” to 
reach the goal that most policyhold-
ers have a premium of no more than 
1 percent of the value of their cov-
erage - in other words, $2,000 for a 
$200,000 policy.

The Act does not address Biggert-Wa-
ters rate hikes for businesses, sec-
ond homes, substantially damaged 
structures, structures with cumula-
tive losses over the fair market value 
and severe repetitive loss properties 
that had been grandfathered into 
artificially lower premiums for flood 
insurance before flood maps were 
created. Such affected policyholders 
will see annual increases over the 
next few years of 25 percent of the 
actuarial cost until those policies are 
actuarially priced.

The Act’s provisions that restore 
subsidized flood insurance rates 
for homes that are sold and estab-
lish a refund procedure for people 
who bought homes under Biggert-
Waters without subsidized rates are 
critical in getting economies going in 
flood-prone areas. In mid-April FEMA 

Continued on page 24

Commissioner of Insurance
      

Louisiana Department of 
Insurance

            

public@ldi.state.la.us

Contact the 
Louisiana 

Department of 
Insurance at

www.ldi.state.la.us

 or call 
1-800-259-5300

update on the homeowner Flood Insurance 
Affordability Act
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Passing It on!
By Jody M. Boudreaux, CAE, CIC, CISR

I want to make sure to point out some 
changes we’ve made to this year’s 

convention. They’re highlighted in our 
center spread this issue and have been 
included in our promotions, but I know 
we’re all creatures of habit. If you’re 
a regular to our convention, it would 
be real easy to show up and think the 
schedule is the same. Well, no, that’s 
not the case…so please pay special at-
tention to our changes!

First we’ve added a Gathering Room 
from noon – 5:00 p.m. on 
Saturday and 8:00 a.m. – 
5:00 p.m. each day of the 
convention. This will allow 
our attendees just one 
more opportunity to net-
work with their colleagues. 
This is perfect if you’d like to follow-up 
with an exhibitor you visited but felt 
rushed or to catch up with a friend you 
may only see once a year at conven-
tion. You can schedule to meet in the 
Gathering Room or just show up, grab 
a cup of coffee and visit with whomev-
er else is in there at the time! We think 
it’s going to be a wonderful addition to 
our program.

I also want to point out a very important 
change. Our Annual Business Meeting 
(General Session) will be on Sunday 
morning…not Monday morning as it 
traditionally has been. This is extremely 
important for our agency members. Be 
sure to attend and hear from our Com-
missioner of Insurance Jim Donelon, 
PIA National President Johnny Lee, 
committee and legislative reports, etc. 
This is also when we’ll hold our annual 
board elections as well as we’ll install 

our 2014-15 Board 
of Directors. 

The YIPs Pool Par-
ty has also been 
moved to Monday 
afternoon and will 
run right into our 
family event, which will be an evening 
of fun at the pool. This should make it 
more convenient for those that partici-
pate in both events…no need to go into 
get dressed up for a night event. We’ll 

have our very own family 
beach party, which will 
include horseshoes and 
other fun events for the 
family. 

If you’re not a golfer and 
don’t need CE, we’ve added a Zumba 
class on Tuesday mid-morning! How 
fun is that? And probably our biggest 
change also takes place on Tuesday. 
We’re replacing our Annual Banquet 
with a Family Dinner & Dance Party. 
We’ll recognize our award winners dur-
ing our President’s Award Reception, 
which the kids will attend their own 

reception during this time, 
and then join their parents 
for our dinner and dance 
party. We’ve already had 
great feedback in making 
this evening more casual. 

We are bringing back 
our Silent Auction that we introduced 
last year. You’ll be able to view items 
throughout the convention and then fi-
nal bids will be taken Tuesday evening 
during the dinner and dance party. 
Money raised from this auction helps 
our PR projects. If you have an item to 
donate, please contact Laurie at our 
office. 

We’re looking forward to our new 
schedule. It’s always fun to change 
things up a bit. We hope you plan on 
joining us!
  

Executive Vice President,
      

PIA of Louisiana
            

jody@piaoflouisiana.com

Register Today! 

pia oF Louisiana’s 
71st annuaL 

Convention
July   19-22 , 2014
Marriott Grand hotel

point Clear, aL
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PIA errors & omissions
By Curtis M. Pearsall, CPCU, AIAF, CPIA

when and where will the next catastrophe strike?
  

It’s amazing how much attention we 
pay to the various predictors of hurri-
cane season. Yet, in reality, we don’t 
know how accurate they are until the 
season is over. By then, however, it’s 
too late to do anything about it.

What actions would an agent take if 
he or she knew emphatically that the 
hurricane season would be a rough 
one? Most likely, everything possible 
to prepare customers for the poten-
tial exposure and to make every effort 
to ensure customers 
were probably covered. 
While it is ultimately up 
to a customer whether 
he or she buys the cov-
erage, an agent should 
at least make the cus-
tomer aware of the cov-
erages to consider.

The issue with catastrophe prepara-
tions from an insurance standpoint is 
that no one truly knows the “when,” 
“where” and “how severe” of the next 
big weather event. In addition, catas-
trophes include more than just what 
Mother Nature dishes out. This is 
evidenced by other tragedies we have 
faced, such as the 9/11 attacks. In 
fact, the 9/11 attacks caused more 
than a handful of E&O cases, with 
some of the size that had never been 
experienced before.

This is why an agent must be proac-
tive in addressing the issues that will 
minimize the potential of his or her 
agency facing errors-and-omissions 
litigation when a catastrophe strikes 
the agent’s community. Moreover, it’s 
probably too late to do anything about 
it if your agency waits until the event 
appears in the news.

Do you have any mistakes in your 
files? 
Probably. Sometimes, those “errors” 
are discovered and resolved with no 
harm done. Other times, agents aren’t 
as lucky. In the early 1990s when a 

hurricane hit, one agency 
pulled files when its cus-
tomers reported claims 
only to discover that 14 
customer files contained 
an application with a 
check attached! Coverage 
had never been bound. 
Had the hurricane not hit, those files 
with the checks attached would prob-
ably not have been identified before a 
loss occurred – and this was only one 
agency.

Imagine if your agency 
had a customer that 
suffered a loss. What 
are the chances of 
there being a mistake 
on that file? It’s pos-
sible, but the odds are 

with the agency. If 100 of your cus-
tomers suffered a loss, the chances of 
there being a mistake on at least one 
file rises significantly. As the saying 
goes, “nothing brings out an agent’s 
mistake as quick as a catastrophe.”

Could your agency be affected?
It might. What actions has your agen-
cy taken to ensure that your files/
records will survive? Presuming that 
most agencies are automated, what 
will happen to your system? What is 
your disaster recovery plan? When 
was it last updated? 

In the event of E&O litigation, the files 
and the documentation they contain 
will be a key issue. So, if a catastrophe 
of some type strikes, what will happen 
to your files? Check with your agency’s 
IT team to determine the vulnerability 
of your file back-up in case of a catas-
trophe, weather-related or otherwise.

How about the level and quality of the 
file documentation? Does the file re-
flect the customer being advised in 
writing of various issues? Was spe-
cific coverage rejected by the cus-
tomer? Coverage issues in writing 
and rejections of coverage that have 

been signed off will 
certainly assist the 
counsel defending 
your agency in E&O 
litigation.

It is interesting that 
even when agents 

have done a great job of education 
and documentation, they could still be 
sued if a catastrophe strikes. When a 
customer faces significant financial 
disaster, he or he may believe there is 
no other choice than to sue the insur-
ance agent. 

educate your staff
Educating your staff is one of the fun-
damental places to start for enhanc-
ing your agency’s E&O culture. After 
all, customers rely on your staff’s 
knowledge and expertise to help them 
understand their coverages and how 
they work. If the staff is not technically 
proficient, incorrect information could 
be communicated to customers. 

Develop a campaign to offer cover-
ages such as flood, earthquake or 
business interruption to all applicable 
customers. If the customer rejects the 
coverage, get the rejection in writing. 
It is best to get a physical signature 
to document a rejection of coverage. 
This goes a long way to remove any 
doubt of what the customer’s inten-
tions were. An annual account review 
with both personal and commercial 
customers would seem to address 
this.

Become a “documentation fanatic” 
Documentation really is the key that 
will determine the direction and path 
of an errors-and-omissions claim. 
For example, agencies that advised 
customers of the 30-day waiting pe-
riod when Superstorm Sandy was 
approaching stood a much better 
chance of prevailing when E&O litiga-
tion occurred. 

Continued on page 24

Special Consultant
Utica Nat’l E&O Program

Utica Mutual Insurance Co.
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Did you know that PIA works with some of America’s largest carriers to create sales 
tools for PIA members? It’s true. We create new tools every year and we just created 
one of our best yet. Best of all it doesn’t cost PIA members a dime. 
 

Closing the Gap – Growth & Profit is a new tool designed to help independent 
insurance agencies achieve growth and profitability. Agencies begin with calculators 
created to project their sales and revenue, comparing various ways in which their 
own retention rates, premium rates and commissions factor into agency profitability. 
Agencies can then create “what if” scenarios and improve their bottom-line results by 
adjusting factors including improved retention, increased sales goals and ramping up 
account-rounding activities. Agencies are then offered three, proven, turnkey 
approaches for use in their own agencies to achieve their goals. 
 

PIA members, get started at http://agency-growth-profit.com. 
 

If you are not yet a PIA member, please consider joining today. Contact us for a 
membership application or visit us online at www.pianet.com/joinpia. 
 

Closing the Gap – Growth & Profit is brought to you by PIA and The PIA Partnership 
companies: Encompass Insurance; Erie Insurance; Harleysville Insurance; Liberty 
Mutual Insurance; MetLife Auto & Home; Progressive Insurance; Selective Insurance 
Group; State Auto Group; The Central Insurance Companies; The Hanover 
Insurance Group; The Hartford; The Motorists Insurance Group; and Travelers. 

 

National Association of Professional Insurance Agents 

400 N. Washington St. 

Alexandria, VA 22314-2353 

www.pianet.com 

membership@pianet.org 

(703) 836-9340 

Grow your 
physician business.

Looking to cultivate new business from your physician 

clients or even attract new ones? Offer professional liability 

coverage. Doctors are required to carry it, plus The 

Physicians’ Trust is one of Louisiana’s most trusted providers. 

Get your commissions growing by contacting Kathy Terry at 

225-368-3828 or kathyterry@thephysicianstrust.com.

ThePhysic iansTrust.com

4646 Sherwood Common Blvd.  |  Baton Rouge,  LA 70816
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service as unique as a two dollar bill sm

We finance.                   Insureds benefit.                   You profit.

Contact us today for details.

 Lucy Lindsey
832-350-2079

Lindsey@capitalpremium.net www.capitalpremium.net

We are Capital Premium Financing, proud Sponsor,
Supporter and  Partner of PIA of Louisiana.

With exclusive profit sharing programs and service options, financing insurance
premiums has never been so easy or so profitable.  Our unique approach puts

.

If we havent met, let us introduce ourselves
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lctacomp.com9181 Interline Ave   |   Baton Rouge, LA 70809   |   225.344.8080  | 800.349.3440

M E E T  O U R  M A N A G E R  O F
U N D E R W R I T I N G and O V E R D E L I V E R I N G .

Boost your commissions with
EXtrA Points from LctA workErs’ comP.

At LCTA Workers’ Comp, overdelivering means 
going above and beyond to reward our valued 
agents. That’s why we created our exclusive EXTRA 
POINTS incentive program.* With it, you could 
earn extra commission on any new business written 
with effective dates through January 1, 2015. For 
more details, contact Brent at 225-242-4405 or 
bacaldo@lctacomp.com.

* Disclaimer: For the Extra Points program, additional commission may not be 
added to any other promotional program. New business does not include cancel/
rewrites for effective date changes, agent of record changes or rewrites due to non-
payment of premium within the same year.

Brent AcAldo, Underwriting & Marketing Manager

LCTA Workers’ Comp
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Register today at
www.piaoflouisiana.com
or call (800) 349-3434.

2014
CISR Schedule

wIllIAm t. holD
June 3:  Shreveport 
June 4:  Lafayette
June 5:  New Orleans

CommerCIAl CAsuAlty II
August 19:  Lafayette
August 20:  Baton Rouge
August 21:  New Orleans
August 28:  Shreveport

FOREST INSURANCE FACILITIES
Commercial Wholesale Brokerage

Specializing in:
• Property, Casualty, Inland Marine
• Umbrellas and Packages

PHONE: (504) 831-8040

131 Airline Drive, Suite 300, Metairie, LA 70001-6266
P.O. Box 7635, Metairie, LA 70010-7635

FAX: (504) 831-4499

Wayne Forest Jr.

Stacy JohnsonCourtney Donato

Wayne Forest Matthew Forest

Taylor Johnson
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1752 Club 
Access Home Insurance Company 

AccuAuto
Advanced Drying Systems  

Allstate 
American Strategic Insurance (ASI) 

Americas Insurance Company 
Amerisafe, Inc. 

Ark-La-Tex Underwriters 
Assurant Specialty Property 

Bankers Insurance Group 
Browns Claim Management 
Capital Premium Financing 

Enterprise Rent-A-Car 
Family Security Insurance 

Federated National Insurance Company 
FirstComp 

Forest Insurance Facilities, Inc. 
Galloway, Johnson, Tompkins, Burr & Smith 

GeoVera Specialty Insurance 
Hall-Wright General Agency 

Homebuilders SIF 
Hull & Company, Inc. 

Imperial Fire & Casualty Insurance Co. 
Interstate Insurance Underwriters 

GENEROUS SPONSORS (as of this printing) 

 

Special Thanks to the Companies Who are “In the Gate” Already 

Johnson, Johnson, Tompkins, Burr & Smith 
Lane & Associates 

LCI Workers’ Comp 
LCTA Workers’ Comp 

Lighthouse Property Insurance Co. 
Louisiana Restaurant Association SIF 
Louisiana Surplus Lines Association 

LUBA Workers’ Comp 
LWCC 

McIntyre & Associates, Inc. 
National Risk Services 
North Central Agency 

N-Surance Outlets 
Pelican General Agency 

Prime Rate Premium Finance 
Progressive Insurance Company 

Republic Group 
RISCOM

RPS Covington
Southern States General Agency 

Stonetrust Commercial Insurance Co. 
The Gray Insurance Company 

VIP Software 
Wright Flood 

Young Insurance Professionals (YIPs) 

                   COMPANIES IN THE “Winner’s Circle” TRADE SHOW (as of this printing) 

Access Home Insurance Company 
AccuAuto

Allstate
American Strategic Insurance (ASI) 

Americas Insurance Company 
Amerisafe, Inc. 

Applied Systems, Inc. 
Assurant Specialty Property 
Bankers Insurance Group 

Berkshire Hathaway Guard Insurance Company 
Capital Premium Financing 

Dixie Specialty
Emergency Restoration, Inc. 
Family Security Insurance 

FirstComp 
Floodbroker 
Floodsmart 

Founders Professional 
Hawksoft Inc. 

Hull & Company, Inc. 
Imperial Fire & Casualty Insurance Co. 

Kemper Specialty 
Lane & Associates 

LCI Workers’ Comp 
Lighthouse Property Insurance Co. 

Louisiana Restaurant Association SIF 
Louisiana Surplus Lines Association 

LWCC 
Maison Insurance Company 

N-Surance Outlets 
PIA Quick Life 

Prime Rate Premium Finance 
Progressive Insurance Company 

RPS Covington 
Safehold Special Risk 

Safeway Insurance Company of Louisiana 
SageSure Insurance Managers 
Select Insurance Markets LP 
SEMCAT Quoting Software 

Servpro of Metairie 
Southern National Financial Corporation 

The Timbermen Fund 

 

terrorism risk Insurance top 
Priority for Congress in 2014
By Jon Gentile, PIA Director of Federal Affairs

While this Congress has been pain-
fully slow enacting most legisla-

tion, 2014 has been a busy year for fed-
eral insurance policy. So far Congress 
has taken action on crop insurance and 
a bill to amend the 2012 Biggert-Waters 
Flood Insurance Reform Act (Biggert-
Waters). As Congress comes back from 
their two week spring recess, members 
will now turn their attention to the next 
pressing issue: the upcoming expira-
tion of the Terrorism Risk Insurance Act 
(TRIA). 

Background on trIA:
TRIA was first passed into law in the 
aftermath of the terrorist attacks of 
September 2001, helping the economy 
get back on its feet by guaranteeing 
the federal government would cover a 
substantial portion of terrorism-related 
losses over a pre-determined amount. 
Intended to serve as a temporary back-
stop, TRIA and the program it creates, 
the Terrorism Risk Insurance Program 
(TRIP), has been reauthorized two other 
times, most recently in 2007. TRIA is 
currently set to expire on December 31, 
2014. 

The risk taken by insurers has steadily 
increased after each extension of the 
law, and the current level of losses that 
would trigger federal assistance is now 
$100 million. The insurance industry is 
responsible for paying the first 20% of 
terrorism-related losses as well as 15% 
of losses beyond that initial deductible. 
The program does not charge premi-
ums but requires insurers to repay up 
to $27.5 billion in reinsurance payouts. 
In order to keep taxpayers’ burden to a 
minimum, the program has an annual 
cap of $100 billion in total Treasury pay-
outs.

2014 reauthorization:
After much delay, the reauthorization of 
TRIA is just getting underway this spring. 
But while there has been recent move-
ment in both the House and Senate, the 
swift reauthorization of the law is not a 
done deal by any means. The insurance 
industry largely favors a clean reautho-
rization of TRIA, while key members of 
Congress prefer a bill that could see ma-
jor changes. 

u.s. house of representatives:
Last year, three TRIA-related bills were 
introduced in the House of Representa-
tives, including one that PIA supports, 
H.R. 508, The Terrorism Risk Insurance 
Reauthorization Act. This bill, introduced 
by Rep. Michael Grimm (R-NY), has a 
wide range of bipartisan backing and is 
a straightforward 5-year reauthorization 
of the law, which is why it has received 
PIA support. PIA staff has recently met 
with Rep. Grimm’s office regarding strat-
egy for advancing H.R. 508. 

The biggest obstacle to a clean and 
quick reauthorization have been House 
conservatives, who wish to see substan-
tial changes to TRIA, or even a phasing 
out of the program. Despite popular 
support for H.R. 508 (it has 89 cospon-
sors), the bill will likely have trouble 
moving through the House Financial 
Services Committee. The reason is be-
cause the committee’s chairman, Rep. 
Jeb Hensarling (R-TX), has made it clear 
he favors changes to the law. The Chair-
man of the Housing and Insurance 
subcommittee Rep. Randy Neugebauer 
(R-TX), who will also play an important 
role in TRIA, holds the same position. In 
meetings with congressional offices, PIA 
has learned that such changes might 
include the amount that would trigger 
federal involvement or a mechanism to 
move the program to the private market. 
PIA supports the private market but is 
unconvinced it is ready to take on insur-
ing for terror without the government 
backstop.  

u.s. senate:
After little movement on TRIA, the Sen-
ate finally saw a bill introduced in April, 
S. 2244; introduced by Senator Chuck 
Schumer (D-NY). The bill would reau-
thorize the law for 7 years but has two 
changes to the law, both with a five year 
phase-in: First, it would increase insur-
ers’ co-share of insured terrorism losses 
from 15% to 20%, with the government 
moving from taking on 85% down to 
80% under the proposal. Second, it in-
creases the amount of losses that the 
insurance industry as a whole incurs 
for which mandatory recoupment of the 
federal share of the loss will be imposed 

by $10 billion, to $37.5 billion. S. 2244 
has a great deal of momentum in the 
Senate and already has 12 cosponsors, 
including the bipartisan support of the 
chair and ranking member of the Sen-
ate Banking, Housing and Urban Affairs 
committee, Senators Tim Johnson (D-
SD) and Michael Crapo (R-ID). 

outlook:
PIA is actively meeting with both hous-
es of Congress to push for a long-term 
reauthorization that is as clean as pos-
sible. We are wary of major changes to 
the law, particularly anything that would 
negatively impact wide industry partici-
pation, such as raising the trigger level 
for the program. 

In meetings with House Republicans, it 
is clear TRIA is next on the agenda for 
the House Financial Services Commit-
tee, and a bill is being written by the 
leadership of the committee. On the 
other side of Capitol Hill, Senate aides 
have said the Banking, Housing and 
Urban Affairs committee first must com-
plete housing finance legislation before 
it moves to consider TRIA, although they 
expect the committee to turn its atten-
tion to TRIA by mid-May.  

Another factor in the mix is the possible 
inclusion of unrelated insurance provi-
sions to any TRIA legislation that moves. 
S. 534/H.R. 1155, The National Associ-
ation of Registered Agents and Brokers 
Act (NARAB II) was nearly added to the 
flood bill, although it was not included 
in the final version that was signed into 
law in March. Congressional aides have 
confirmed that there will be an effort to 
add NARAB II to TRIA. There is also the 
possibility that recently introduced leg-
islation to protect insurance companies 
from bank-centric capital requirements 
under Dodd-Frank could also be added 
to TRIA when it moves through commit-
tee. 

Be on the lookout for updates and don’t 
hesitate to contact PIA National with any 
questions.  
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in donating an item or service, or for more 
information, contact the PIA office! 

Winners Circle Exhibit Hall… 
 
 
 
 
 
 
 
 
 
It has become PIA tradition that we kick off 
our opening reception with a contest… and 
this year is no exception.   We hope to see 
quite a few Jockeys, Race Enthusiasts and 
Derby Hats in the Winner’s Circle Exhibit 
Hall. We will be awarding prizes to the best-
dressed attendee, the best-decorated booth, 
and Best Derby Hat.  We can’t wait to see 
who will be “In The Money”. 

The Daily Double Education 
Opportunities… 

Each day participants have an opportunity to 
attend two continuing education classes for a 
total of  13 hours.  We have a broad variety 
of topics in the line up and our instructors are 
the front runners in their industry.  This 
year’s topics include: Flood, Business Forms, 
Risk and Cyber Liability.  Our education pro-
grams are sure to keep you on the right track! 

Convention Registration… 

Registration is now open with Early Bird 
discounts available to those who register by 
June 13th.  The full convention registration 
for all agents and company representatives 
starts at $250 and includes all Continuing 
Education, the Winner’s Circle Exhibit Hall, 
and all convention related functions.  Spouses 
and adult children (over 17) can purchase a 
full spouse/guest registration for $200. There 
is no charge for your minor children to attend 
convention and guest children can accom-
pany them for only $50 each.  

menu of massage therapies and classic 
services, the spa at The Grand will leave 
you feeling fully pampered and melt 
away your stress and tension.  The Grand 
Hotel was ranked the #1 Spa from Mar-
riott Guest Satisfaction Worldwide by 
Marriott in 2010 & 2011.  Reservations 
are required. 

History buffs will love to visit the USS 
Alabama Battleship, the number one tour-
ist attraction in the state, or the Pensacola 
Naval Air Museum.  Take a tour of the 
Historic Blakeley State Park or ride along 
on a Historic Mobile Tour.  You can also 
explore the floral wonderland of Bellin-
grath Gardens, featured in “Southern Liv-
ing Magazine.” 

If history isn’t your cup of tea, take a trip 
to the Tanger Outlet Mall in Foley and 
shop at over 115 factory outlet stores.  
Visit Punta Clara Kitchen for antique 
shopping and a look into southern candy 
making.  Explore the Eastern Shore Art 
center where you can peruse artwork, 
shop or even make a piece of art to take 
home.    You can even  visit the Gulf 
Coast Exploreum/IMAX Theatre for 
some cool views! 

If you love nature, take one of the many 
tours that this area has to offer.  From the 
Day on the Bay tour, to the Delta Eco 
tour, there is something for everyone!  
Enjoy one of the 5 rivers in the area for 
250,000 acres of waterway fun. 

More Information 
 

For more information on the Professional 
Insurance Agents of Louisiana’s 71st 
Annual Convention, visit the PIA web-
site, www.piaoflouisiana.com and click 
on the Convention tab.  You can also call 
the PIA office at 225-766-7770. 

We look forward to seeing you 
in the Winner’s Circle! 

area on the Grand Beach.  So bring your 
competitive spirit and plan to take part in 
the PIA “Race” activities. 

Silent Auction… 
 
 
 
 
 
 
 
 
Last year’s Silent Auction was a great 
success and we decided to make this an 
annual part of the PIA Convention.  This 
year’s auction will host a variety of items 
donated by our members.  Items will be 
on display throughout the convention in 
the Dogwood Room for bidding.  Be sure 
to stop by often to make sure that you 
have the top bid!   

Final viewing/last chance to bid will take 
place at the Awards Reception and Fam-
ily Dinner & Dance Party.  Winners will 
be announced during this event. If you 
can’t make it to that event, contact the 
PIA office to inquire about a write-in bid.  
All proceeds will be used for our upcom-
ing PR Campaign.  If you are interested  

ing you at the Family Dinner and Dance 
Party.

For our company representatives, we know  
it is important for you to have time with 
your agents. So we have added a free night 
on Sunday for you to host your Company 
Dinners.  We have also added a Zumba 
class on Tuesday morning for those who 
prefer to get their exercise inside and not 
out on the golf course.  We hope that these 
new events give you more options and ac-
tivities to enjoy at convention! 

Old Favorites Get A New Day 
& Time… 
 
 
 
 
 
 
 
 

In order to consolidate the “business” por-
tion of convention, we have moved our 
General Session and Spouse’s Program 
to Sunday morning.  This will be immedi-
ately followed by the Installation of Offi-
cers.  You will also notice changes to the 
“fun” side of convention.  Our adult only 
YIPs Pool Party will now take place on 
Monday afternoon.  It will be followed by a 
Family Beach Party just outside the pool  

“Let PIA Take You to the 
Winner’s Circle” 

 

PIA of Louisiana invites you to join them for 
their 71St Annual Convention.  We return to 
The Grand Hotel in Point Clear, Alabama, for 
this horse racing inspired event.  We have 
changed things up a bit this year, with not 
only new events, but old favorites on new 
days, so be sure to read over the agenda and 
following highlights. Odds are you will find 
many opportunities to network and learn at 
this year’s convention… It’s a Sure Bet! 

New This Year… 
 
As we strive to keep our convention program-
ming current, we have some exciting changes 
in the line up for 2014.  We start out each day 
with our Gathering Room.  Open from 8-5 
every day, agents and company representa-
tives now have a place to meet and have a 
quiet conversation outside of the bustle of the 
exhibit hall.  Come grab a cup of coffee, plug 
in your phone, and visit with other attendees. 
We have also changed some of our evening 
functions this year…  We will no longer have 
a formal banquet.  Instead we will host an 
Awards Reception followed by a Family 
Dinner & Dance Party.  The kids will even 
have their own private reception prior to join-

For those guests who do not want to par-
ticipate in all the convention activities a 
full registration offers, you can purchase 
tickets for the Exhibit Hall (two day pass), 
Monday evening events (YIPs Pool Party, 
Family Beach Party), or Tuesday evening 
events (Silent Auction, Presidents Award 
Reception, Family Dinner & Dance Party). 

The Grand Hotel… 
 
The Grand Hotel in Point Clear, Alabama 
remains on of the top convention destina-
tions for our attendees.  Attendees will en-
joy the indoor and outdoor swimming pool, 
beach, full service spa, marina, sailboats, 
fishing, bike trails and fitness center.  This 
full service hotel also offers a variety of 
dining options, from the Pelican’s Nest 
poolside snack bar to The Saltwater Grill 
fine dining restaurant; there is something 
here for everyone.  Your little foals are sure 
to love Tom Sawyer’s Playground by the 
pool.  To make your hotel reservations 
please call The Grand directly at 1-800-
544-9933.  Be sure to give the code: Pro-
fessional Insurance Agents of Louisiana 
when making your reservation.  Room rates 
start at $199 per night plus tax and fees and 
are on a first come first serve basis.  For 
information on The Grand Hotel Resort, 
Golf Club & Spa please visit 
www.marriott.com.  Since our convention  
is so popular, rooms can be hard to get if 
you wait too long…  If you can’t get the 
check in date you want, don’t give up.  Join 
us a day later, check the PIA website for 
additional options or call the PIA office if 
you need assistance.  

Area 
Attractions… 

A luxurious spa and salon experience 
awaits you in the The Grand Hotel’s 20,000 
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in donating an item or service, or for more 
information, contact the PIA office! 

Winners Circle Exhibit Hall… 
 
 
 
 
 
 
 
 
 
It has become PIA tradition that we kick off 
our opening reception with a contest… and 
this year is no exception.   We hope to see 
quite a few Jockeys, Race Enthusiasts and 
Derby Hats in the Winner’s Circle Exhibit 
Hall. We will be awarding prizes to the best-
dressed attendee, the best-decorated booth, 
and Best Derby Hat.  We can’t wait to see 
who will be “In The Money”. 

The Daily Double Education 
Opportunities… 

Each day participants have an opportunity to 
attend two continuing education classes for a 
total of  13 hours.  We have a broad variety 
of topics in the line up and our instructors are 
the front runners in their industry.  This 
year’s topics include: Flood, Business Forms, 
Risk and Cyber Liability.  Our education pro-
grams are sure to keep you on the right track! 

Convention Registration… 

Registration is now open with Early Bird 
discounts available to those who register by 
June 13th.  The full convention registration 
for all agents and company representatives 
starts at $250 and includes all Continuing 
Education, the Winner’s Circle Exhibit Hall, 
and all convention related functions.  Spouses 
and adult children (over 17) can purchase a 
full spouse/guest registration for $200. There 
is no charge for your minor children to attend 
convention and guest children can accom-
pany them for only $50 each.  

menu of massage therapies and classic 
services, the spa at The Grand will leave 
you feeling fully pampered and melt 
away your stress and tension.  The Grand 
Hotel was ranked the #1 Spa from Mar-
riott Guest Satisfaction Worldwide by 
Marriott in 2010 & 2011.  Reservations 
are required. 

History buffs will love to visit the USS 
Alabama Battleship, the number one tour-
ist attraction in the state, or the Pensacola 
Naval Air Museum.  Take a tour of the 
Historic Blakeley State Park or ride along 
on a Historic Mobile Tour.  You can also 
explore the floral wonderland of Bellin-
grath Gardens, featured in “Southern Liv-
ing Magazine.” 

If history isn’t your cup of tea, take a trip 
to the Tanger Outlet Mall in Foley and 
shop at over 115 factory outlet stores.  
Visit Punta Clara Kitchen for antique 
shopping and a look into southern candy 
making.  Explore the Eastern Shore Art 
center where you can peruse artwork, 
shop or even make a piece of art to take 
home.    You can even  visit the Gulf 
Coast Exploreum/IMAX Theatre for 
some cool views! 

If you love nature, take one of the many 
tours that this area has to offer.  From the 
Day on the Bay tour, to the Delta Eco 
tour, there is something for everyone!  
Enjoy one of the 5 rivers in the area for 
250,000 acres of waterway fun. 

More Information 
 

For more information on the Professional 
Insurance Agents of Louisiana’s 71st 
Annual Convention, visit the PIA web-
site, www.piaoflouisiana.com and click 
on the Convention tab.  You can also call 
the PIA office at 225-766-7770. 

We look forward to seeing you 
in the Winner’s Circle! 

area on the Grand Beach.  So bring your 
competitive spirit and plan to take part in 
the PIA “Race” activities. 

Silent Auction… 
 
 
 
 
 
 
 
 
Last year’s Silent Auction was a great 
success and we decided to make this an 
annual part of the PIA Convention.  This 
year’s auction will host a variety of items 
donated by our members.  Items will be 
on display throughout the convention in 
the Dogwood Room for bidding.  Be sure 
to stop by often to make sure that you 
have the top bid!   

Final viewing/last chance to bid will take 
place at the Awards Reception and Fam-
ily Dinner & Dance Party.  Winners will 
be announced during this event. If you 
can’t make it to that event, contact the 
PIA office to inquire about a write-in bid.  
All proceeds will be used for our upcom-
ing PR Campaign.  If you are interested  

ing you at the Family Dinner and Dance 
Party.

For our company representatives, we know  
it is important for you to have time with 
your agents. So we have added a free night 
on Sunday for you to host your Company 
Dinners.  We have also added a Zumba 
class on Tuesday morning for those who 
prefer to get their exercise inside and not 
out on the golf course.  We hope that these 
new events give you more options and ac-
tivities to enjoy at convention! 

Old Favorites Get A New Day 
& Time… 
 
 
 
 
 
 
 
 

In order to consolidate the “business” por-
tion of convention, we have moved our 
General Session and Spouse’s Program 
to Sunday morning.  This will be immedi-
ately followed by the Installation of Offi-
cers.  You will also notice changes to the 
“fun” side of convention.  Our adult only 
YIPs Pool Party will now take place on 
Monday afternoon.  It will be followed by a 
Family Beach Party just outside the pool  

“Let PIA Take You to the 
Winner’s Circle” 

 

PIA of Louisiana invites you to join them for 
their 71St Annual Convention.  We return to 
The Grand Hotel in Point Clear, Alabama, for 
this horse racing inspired event.  We have 
changed things up a bit this year, with not 
only new events, but old favorites on new 
days, so be sure to read over the agenda and 
following highlights. Odds are you will find 
many opportunities to network and learn at 
this year’s convention… It’s a Sure Bet! 

New This Year… 
 
As we strive to keep our convention program-
ming current, we have some exciting changes 
in the line up for 2014.  We start out each day 
with our Gathering Room.  Open from 8-5 
every day, agents and company representa-
tives now have a place to meet and have a 
quiet conversation outside of the bustle of the 
exhibit hall.  Come grab a cup of coffee, plug 
in your phone, and visit with other attendees. 
We have also changed some of our evening 
functions this year…  We will no longer have 
a formal banquet.  Instead we will host an 
Awards Reception followed by a Family 
Dinner & Dance Party.  The kids will even 
have their own private reception prior to join-

For those guests who do not want to par-
ticipate in all the convention activities a 
full registration offers, you can purchase 
tickets for the Exhibit Hall (two day pass), 
Monday evening events (YIPs Pool Party, 
Family Beach Party), or Tuesday evening 
events (Silent Auction, Presidents Award 
Reception, Family Dinner & Dance Party). 

The Grand Hotel… 
 
The Grand Hotel in Point Clear, Alabama 
remains on of the top convention destina-
tions for our attendees.  Attendees will en-
joy the indoor and outdoor swimming pool, 
beach, full service spa, marina, sailboats, 
fishing, bike trails and fitness center.  This 
full service hotel also offers a variety of 
dining options, from the Pelican’s Nest 
poolside snack bar to The Saltwater Grill 
fine dining restaurant; there is something 
here for everyone.  Your little foals are sure 
to love Tom Sawyer’s Playground by the 
pool.  To make your hotel reservations 
please call The Grand directly at 1-800-
544-9933.  Be sure to give the code: Pro-
fessional Insurance Agents of Louisiana 
when making your reservation.  Room rates 
start at $199 per night plus tax and fees and 
are on a first come first serve basis.  For 
information on The Grand Hotel Resort, 
Golf Club & Spa please visit 
www.marriott.com.  Since our convention  
is so popular, rooms can be hard to get if 
you wait too long…  If you can’t get the 
check in date you want, don’t give up.  Join 
us a day later, check the PIA website for 
additional options or call the PIA office if 
you need assistance.  

Area 
Attractions… 

A luxurious spa and salon experience 
awaits you in the The Grand Hotel’s 20,000 
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1752 Club 
Access Home Insurance Company 

AccuAuto
Advanced Drying Systems  

Allstate 
American Strategic Insurance (ASI) 

Americas Insurance Company 
Amerisafe, Inc. 

Ark-La-Tex Underwriters 
Assurant Specialty Property 

Bankers Insurance Group 
Browns Claim Management 
Capital Premium Financing 

Enterprise Rent-A-Car 
Family Security Insurance 

Federated National Insurance Company 
FirstComp 

Forest Insurance Facilities, Inc. 
Galloway, Johnson, Tompkins, Burr & Smith 

GeoVera Specialty Insurance 
Hall-Wright General Agency 

Homebuilders SIF 
Hull & Company, Inc. 

Imperial Fire & Casualty Insurance Co. 
Interstate Insurance Underwriters 

GENEROUS SPONSORS (as of this printing) 

 

Special Thanks to the Companies Who are “In the Gate” Already 

Johnson, Johnson, Tompkins, Burr & Smith 
Lane & Associates 

LCI Workers’ Comp 
LCTA Workers’ Comp 

Lighthouse Property Insurance Co. 
Louisiana Restaurant Association SIF 
Louisiana Surplus Lines Association 

LUBA Workers’ Comp 
LWCC 

McIntyre & Associates, Inc. 
National Risk Services 
North Central Agency 

N-Surance Outlets 
Pelican General Agency 

Prime Rate Premium Finance 
Progressive Insurance Company 

Republic Group 
RISCOM

RPS Covington
Southern States General Agency 

Stonetrust Commercial Insurance Co. 
The Gray Insurance Company 

VIP Software 
Wright Flood 

Young Insurance Professionals (YIPs) 

                   COMPANIES IN THE “Winner’s Circle” TRADE SHOW (as of this printing) 

Access Home Insurance Company 
AccuAuto

Allstate
American Strategic Insurance (ASI) 

Americas Insurance Company 
Amerisafe, Inc. 

Applied Systems, Inc. 
Assurant Specialty Property 
Bankers Insurance Group 

Berkshire Hathaway Guard Insurance Company 
Capital Premium Financing 

Dixie Specialty
Emergency Restoration, Inc. 
Family Security Insurance 

FirstComp 
Floodbroker 
Floodsmart 

Founders Professional 
Hawksoft Inc. 

Hull & Company, Inc. 
Imperial Fire & Casualty Insurance Co. 

Kemper Specialty 
Lane & Associates 

LCI Workers’ Comp 
Lighthouse Property Insurance Co. 

Louisiana Restaurant Association SIF 
Louisiana Surplus Lines Association 

LWCC 
Maison Insurance Company 

N-Surance Outlets 
PIA Quick Life 

Prime Rate Premium Finance 
Progressive Insurance Company 

RPS Covington 
Safehold Special Risk 

Safeway Insurance Company of Louisiana 
SageSure Insurance Managers 
Select Insurance Markets LP 
SEMCAT Quoting Software 

Servpro of Metairie 
Southern National Financial Corporation 

The Timbermen Fund 
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Instant online producer quoting on Artisan 
Contractors and most Special Event classes.  

The power to quote is in your hands! 
Giving you Quick Quotes 

Appliance Repair 
Carpentry 
Concrete 
Drywall 
Electricians 
Fence Erection 
Flooring Installation 

Granite & Slab Stone  
Handyman 
Home Improvement  
HVAC  
Windows & Doors 
Janitorial 
Landscaping  

Lawn Care 
Masonry 
Painting 
Plumbers 
Remodeling 
Siding Installation 
Window Cleaning 

Common Contractor Classes 

A Word From One of Our New Agents 

“We had received some correspondence from you on the 
contractor program and then you guys called me to twist 
my arm ;) and encourage our utilization of the program.  
Low and behold,  a customer came in that needed help 
and he needed it NOW!  
My Commercial Lines CSR quoted, bound, collected and 
certificated him in less than 20 minutes.  
We are pleased AND impressed!“ 
  Charlie Williams 

Daly Williams Agency—Jennings, LA 

www.Lane-Assoc.com 
Also Great Markets For 
 

 Misc. GL 
 Contractor GL 
 Commercial Auto 
 Commercial Packages 
 

Submit ACORD Apps to: 
submissions@lane-assoc.com 
 

(800)899-1466 
 

New Agents Contact 
Mikey Bowler 
mikey@riskpr.com 
(504)208-4334 

 Competitive Pricing 
 High quote to bind ratio 
 Underwritten by certain 

underwriters at Lloyd’s 
 Online quoting in 2 

minutes, bind in 10 
 Limits up to $1 Million / $2 

Million 
 $450 minimum premium 

A proud Rhodium Sponsor of the PIA 
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A new logo for

a new era.

Upon our acquisition

by National Indemnity

Company/Berkshire Hathaway

in October of 2012, a new and

improved GUARD emerged. A year later,

we are pleased to introduce a new logo that

better reflects our ENHANCED GUARD BRAND. As

you can see, we highlight the immense resources available

to us through our ultimate parent as we continue climbing to the

top of our industry . . . while retaining reminders of the steps behind

us – an assurance that the best of our old values still remain.

Join us as we reach new heights: visit www.guard.com/apply

Berkshire Hathaway GUARD Insurance Companies are rated A+ (“SUPERIOR”) by A.M. Best Company and

specialize in small- to mid-sized accounts – featuring Workers' Compensation coverage in 35 states and

complementary Businessowner's Policy (BOP), Umbrella, and Commercial Auto products in select jurisdictions.

GUARD
BERKSHIRE HATHAWAY

INSURANCE

COMPANIES

RUSTON, LA • TOLL FREE: 1-800-372-4827 • FAX: 318-255-9477 or 318-255-9422
Southern States General Agency

Personal Lines
• Comprehensive Mobile Home Program
• Dwelling Fire Program

• General Liability
• Property
• Garage Liability
• Commercial Automobile
• Poultry & Swine Program
• Farm & Ranch
• Logging
• Builder's Risk
• Boiler & Machinery
• Equipment Breakdown

Commercial Lines

• American Alternative Insurance Corporation – A
• American Reliable Insurance Company – A
• Arch Insurance Company – A-
• Argonaut Midwest Insurance Company – A
• Colony Insurance Company – A
• Hallmark Specialty Insurance Company – A-
• Hartford Steam Boiler – A+
• Maxum Indemnity Company – A-
• The Republic Group* – A-
• Voyager Indemnity – A
* The Rating is applicable to each company of The Republic Group

Representing these  fine companies:
Ratings: A(Excellent) A-(Excellent) A+ (Superior)

"The Standard
For Service"

BAton rouge ChAPter
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Customer Service/Claims: 
888.671.AHIC (2442)
www.accesshomeinsurance.com

Disaster.

Access Home Insurance Company is a 
Louisiana-domiciled admitted carrier.  

When a loss takes place, policyholders need answers. They need an insurance company with the 
experience and knowledge to help them through the tough times. They need Access Home.

Although we are relatively new,  Access Home is owned and operated by insurance professionals with over 
100 years combined experience in property catastrophe insurance.  

We understand what it takes to get policyholders back on their feet as quickly as possible.  And, our 
responses to Hurricane Isaac in 2012 and a major hailstorm (New Orleans West Bank) in 2013 show we 
perform at a superior level.

When disaster strikes… Access Home is the key to your recovery.

Experience. Knowledge. Performance.

INSURANCE

AccessFullPageAd3image.indd   1 10/3/13   8:02 AM
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We’re stalking the lion’s share  
of your business. 
(Bad pun intended.)

In return, we’ll give you our loyalty and dedication, plus 
industry-leading products you’ll be proud to offer to 
your customers. Because your success depends on our 
commitment to excellence. 

As an industry leader, Imperial offers competitive commissions 
and responsive, personal attention from knowledgeable, 
friendly professionals.

The Imperial lion has always symbolized strength. Rediscover 
the new Imperial and unleash your agency’s loudest roar. 

ImperialFire.com  •  800-960-7777
Insuring peace of mind through Auto, Property & Flood.
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Homeowners | Condo | Renters | Dwelling Fire

For more information:
888.544.4885
marketing@lighthousepropertyins.com
www.lighthousepropertyins.com

Let us guide you in the right direction.

Since our inception in 2008, Lighthouse, a Louisiana Domiciled Property and

Casualty Carrier, has been a strong provider in the Homeowners and Dwelling

Fire markets. We write throughout the state and specifi cally in the coastal parishes

that continue to require competitive capacity. This strategy of identifying and

fulfi lling market needs has allowed us to grow to be the Sixth Largest Homeowners

Carrier in Louisiana. After more than fi ve years of successful insurance operations,

Lighthouse is Still Guiding the Way.

Louisiana's 
Top Homeowners 
Carriers in 2013*

1. State Farm
2. Allstate Group
3. Louisiana Farm Bureau
4. ASI Lloyds
5. Safeco Insurance
6. Lighthouse Property Insurance Corporation  
7. Liberty Mutual Fire Insurance Company 
8. United Services Automobile Association (USAA)

* Source: LA DOI Report. Top Twenty Premiums Statistics Reports. Homeowners Multiple Peril 2013.
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COVINGTON 190 New Camellia Blvd., Covington, LA 70433
Ph: 985.892.7428 • Toll Free: 800.256.2171 • Fax: 985.892.4282 • www.RPSins.com

HURRICANE SEASON
IS APPROACHING!

Hurricane season
begins June 1st and

runs through
November 31st.

Marketing Contacts:

Wendy Bowen
Business Development Producer
985.792.4490
Wendy_Bowen@RPSins.com

Amy Johnson
Business Development Assistant 
985.792.4444
Amy_Johnson@RPSins.com

“Think RPS Covington when properly protecting your clients.”

April Carter
acarter@hullco.com

504-872-3288
Fax: 866-449-8184

Dave LeBlanc
dleblanc@hullco.com

504-613-5365
Fax:  866-310-3169

Dru Garland
dgarland@hullco.com

504-613-5364
Fax:  866-831-8758

JV Franks
jfranks@hullco.com

504-613-5367
Fax:  866-823-5337

Chad Harrington
charrington@hullco.com

504-613-5368
Fax:  855-439-7437
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Whatever your plans this weekend, we’re ready to join you.  
Servicing more than 3000 businesses across 63 parishes is no small 
feat. And we know that you agents are working just as hard. So however 
you choose to relax this weekend, we’ll be right there with you.

lciwc.com  ::  985-612-1230

Welcome NeW 
members!

Cimini & Associates, llC
Metairie, LA 

Bass underwriters
St. Rose, MS

tyner Jeter Insurance Agency
Baton Rouge, LA 

Continued From Page 6
(Commissioner’s Column)

announced that effective May 1, 2014, 
homeowners who purchased new 
homes after July 6, 2012 (when Biggert-
Waters became law) will revert back to 
subsidized rates and not be charged ac-
tuarial rates. 

These new FEMA guidelines were recent-
ly sent to Write Your Own companies that 
process flood insurance applications. 

FEMA has said it is ironing out the de-
tails on the process for refunding premi-
ums to policyholders who renewed their 
flood insurance policies or purchased 
a new flood insurance policy and paid 
unsubsidized premiums under Biggert-
Waters.   

Concerns regarding the impact of FEMA 
flood maps on flood insurance rates as 

well as questions over how flood maps 
will impact current real estate values 
and future growth in the housing sector 
of our state have the attention of prop-
erty owners, realtors and planners. In 
next month’s column I will address the 
FEMA rate mapping process and how 
this process in being implemented in 
Louisiana.     

Continued From Page 8
(PIA Errors and Omissions)

Preparation is vital
It would be nice to know the “when and 
where” of future catastrophes, but this is 
not realistic. Use Superstorm Sandy as an 
example. Many personal lines customers 
lacked the necessary flood coverage and 
many commercial lines customers did 
not have the proper business interrup-
tion coverage. You do not want this type 
of scenario to occur with your customers. 
Therefore, prepare your customers for 
the unknown. You will definitely minimize 
the chances of an E&O claim occurring 
against your agency and you actually may 
find yourself selling more insurance.
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For the latest rating, access
www.ambest.com

ASI surpassed the $1 billion WP milestone 
in December. The company gives special 
thanks and recognition to all of its partners.
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Find out more details on advertising in The 
Agent’s Voice by calling the PIA office at (800) 
349-3434.

Member Benefit in Focus

PIA’s ConventIon — 
eDuCAtIon, 

networkIng, 
Fun For the entIre FAmIly

 
Don’t miss out on the Early Bird Registration — June 13, 2014! Book your hotel 
reservations now! 

Check out our program this year — Let PIA Take You to the Winner’s Circle 

PIA of Louisiana’s 71st Annual Convention — July 19-22, 2014 — Marriott Grand 
Hotel * Point Clear, AL 



Congratulations to these 6 Louisiana independent agents who’ve  
qualified for the Progressive Signature Agent® program*.

These agenTs have made Their marK

The Signature Agent program recognizes and rewards agents for selling an average of at least one preferred 
Progressive personal auto policy per week.

This elite group will receive higher commissions, unlimited CE courses and enhanced marketing support 
from the Progressive agency brand team.

More commission. More rewards. More reasons to prefer Progressive.

To find out how you can become a Progressive Signature Agent, contact your account sales representative. 

They join these 49 agents who have already earned Signature Agent status.

©2012 Progressive Casualty Insurance Company and its affiliates, Mayfield Village, Ohio.  09A00214.AP2.LA (08/12)
*The Signature Agent Program is not available in all states. For a list of states where it is available, contact your Progressive
account sales representative. The Signature Agent Program is only available to agents. We define a preferred auto policy as
one in which the named insured: Is a homeowner, has continuous insurance with no lapses, and has a good driving record.

all Premier insurance agency 
Denham Springs

arnold insurance group 
Benton 

a victory agency, inc. 
Bogalusa

Bubrig insurance agency 
Belle Chasse

Jones insurance services 
Thibodaux

raymond m. Fondel Jr. ins. agency 
Lake Charles

a victory insurance agency
Mandeville

aBC agency network
Houma

aBC agency network
Alexandria

aBC insurance agency
Lafayette

action insurance, inc.
Lafayette

advanced insurance solutions
Hammond

alliance insurance agency
Metairie

Baton rouge insurance agency
Baton Rouge

Beard insurance
Baton Rouge

Beasley-Keith, inc.
Bossier City

Boswell insurance
Shreveport

Bourg insurance
Donaldsonville

Castello agency
Zachary

Community Financial
Monroe

Curtis insurance agency
Lake Charles

Cypress insurance
Hammond

david Cordell insurance
Baton Rouge

dCg
Opelousas

dJW insurance agency
New Iberia

eagan insurance agency
Metairie

emery James LTd
Hammond

First Federal insurance/ 
Community Financial

Lake Charles

gary Losey insurance
Baton Rouge

gendusa insurance agency
Hammond

glenn dean insurance agency
Deridder

grant C. Bennett insurance
Slidell

harlan insurance agency
Alexandria

insurance network of La
Baton Rouge

insurance Unlimited
Lake Charles

John Kelly dabdoub
Mandeville

Kyle Thomas insurance agency 
Shreveport

Liggio insurance agency
Lafayette

market insurance
Covington

moore-Jenkins 
Bogalusa

moore-Jenkins
Franklinton

Page & sons insurance
Houma

Pam Price insurance, inc.
Jena

Quality Plus, inc.
Lafayette

riverlands insurance services
Luling

semon insurance agency
Shreveport

shaver robichaux agency
Thibodaux

Thomson, smith & Leach
Lafayette

Tibbetts insurance services, LLC
Baton Rouge

Total insurance of Watson, inc.
Denham Springs

Toups insurance agency
Thibodaux

TWFg insurance services
Lake Charles

TWFg insurance services
Mandeville

Walpole insurance agency
Bossier City

Whitney insurance agency
New Orleans
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ON MY WORKERS’ COMP

Which is precisely why LUBA stays so sharp.

888.884.5822 • LUBAwc.com      Rated A- Excellent by A.M. Best.
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