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          When there’s a fire, you call 911. But who 

does the company that makes the fire trucks call 

when they need help? They call us, the Louisiana 

Workers’ Compensation Corporation. Ferrara Fire 

Apparatus is America’s premier manufacturer of  

custom fire-fighting vehicles—like the Spirit of  

Louisiana, the fire truck that Louisiana’s citizens 

gave to New York City after 9/11.

          Ferrara, headquartered in Holden, Louisiana, 

was experiencing increasing work-related injuries. 

LWCC, Louisiana’s largest workers’ comp carrier, 

worked closely with Ferrara to implement a safety 

program that reduced on-the-job injuries. “It’s 

beautiful now. It’s really doing well,” says Randall 

Bonaventure, head of  Knox Insurance Group, 

Ferrara’s agency. Ferrara CEO and founder Chris 

Ferrara adds, “LWCC’s people know all about 

workplace safety. Their experience and knowledge 

helped us make our company safer and stronger. 

They’re our first responders.” 

www.lwcc.com

You depend on them. theY depend on us.

Chris Ferrara (second from left), CEO of Ferrara Fire Apparatus, briefs the LWCC professionals who service his account: (from left) 
Ann Hotard, Claims Specialist; Sarah LeCocq, Underwriting Account Executive; and Ron Bowen, Senior Loss Prevention Consultant.



Congratulations to the following 16 Agencies who have joined  
Progressive’s Signature Agent Program in January. 

A Foto Insurance 
Laplace

A Victory Ins Agency 
Bogalusa

ABC Agency Network 
Houma

Barry Hebert Insurance 
Metairie

Bruni Insurance 
Morgan City

David Cordell Insurance 
Baton Rouge

DJW Insurance Agency 
New Iberia

Eagan Insurance Agency 
Metairie

J Everett Eaves, Inc. 
New Orleans

John Kelly Dabdoub 
Mandeville

La Independent Insurance 
Metairie

Moore-Jenkins 
Franklinton

Pat Leboeuf Insurance 
Westwego

Pontchartrain Insurance 
Kenner

The Firm of Louisiana 
Lake Charles

Tibbetts Insurance  
Services, LLC 
Baton Rouge

They join an elite group of 43 Louisiana Agencies already in the Signature Agent Program.

A Victory Insurance Agency 
Mandeville

ABC Agency Network 
Lafayette

ABC Agency Network 
Alexandria

ABC Agency Network 
Harvey

Action Insurance, Inc. 
Lafayette

Advanced Ins Solutions 
Hammond

Alliance Insurance Agency 
Metairie

Amstate Insurance Services 
Slidell

Arnold Insurance 
Benton

Beasley-Keith, Inc. 
Bossier City

Bourg Carmouche Gory  
& Jones Insurance 

Thibodaux

Bubrig Insurance Agency 
Belle Chasse

Castello Agency 
Zachary

Continental  
Insurance Services 

Marrero

Curtis Insurance Agency 
Lake Charles

Dan Burghardt Insurance 
Metairie

Gary Losey Insurance 
Baton Rouge

Gendusa Insurance Agency 
Hammond

Glenn Dean  
Insurance Agency 

Deridder

Harlan Insurance Agency 
Alexandria

Insurance Network of LA 
Baton Rouge

Jones Insurance  
Services, LLC 

Thibodaux

Laris Insurance Agency LLC 
Lockport

Liggio Insurance Agency 
Lafayette

Moore Jenkins  
Insurance Agency 

Bogalusa

Page & Sons Insurance 
Houma

Pam Price Insurance, Inc. 
Jena

Pham & Associates 
Harvey

Plescia Insurance Agency 
Slidell

Premier Metro Group 
Metairie

Quality Plus, Inc. 
Lafayette

Riverlands  
Insurance Services 

Luling

Shaver Robichaux Agency 
Thibodaux

Snowden Word Insurance 
Leesville

Steve Teal Insurance 
Slidell

The Hopper Agency 
Farmerville

Thomas Insurance Agency 
Abbeville

Thomson, Smith & Leach 
Lafayette

Tim D'Angelo  
Insurance Agency 

Marrero

Total Insurance of  
Watson, Inc. 

Denham Springs

Toups Insurance Agency 
Thibodaux

Traber Agency, Inc. 
Nachitoches

Wise Insurance Agency 
Minden

©2011 Progressive Casualty Insurance Company and its affiliates, Mayfield Village, Ohio.  09A00214.AP.LA2 (02/11)

More Agents are Selling Preferred Auto Policies and Earning  
Higher Commission in Louisiana with the Signature Agent® Program.

SIGNATuRE AGENTS RECEIVE:
 15/12 commission on preferred auto business.   

 A $2,000 marketing allowance to co-op with Progressive on advertising or marketing materials.

 Recognition as a Progressive Signature Agent in select advertising, along with special signage  
 for your agency and identity items for your staff.

 Free one-year subscription to Progressive’s online directory listing program, ListAgent. 

You can join the program in January or July by writing an average of one preferred auto policy a week over the  
previous six months. Then, just keep writing one preferred auto policy a week throughout the year to maintain  
your Signature Agent status and benefits.

Contact your account sales representative to learn more about how you can become a Signature Agent.

09A00214.AP.LA2.indd   1 2/23/11   3:52:06 PM
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CommunICAtIons
Hopefully, you’re receiving the new and improved Agent’s Link…our 
e-newsletter. The purpose of this e-newsletter is to provide you with a few, 
timely articles (since news is already old once it’s printed in this magazine), 
highlight some member benefits and upcoming events and then drive you to 
our Web site - www.piaoflouisiana.com. 

ClAssIfIeD ADs
One really big feature you can find on our Web site is our Classified Sections. 
In one of our recent issues of the Agent’s Link, we highlighted this benefit 
and it received quite a bit of attention afterwards. This section will only work 
if you go to it often! If you have a classified ad that you would like to run, just 
email us at info@piaoflouisiana.com and we’ll get it posted. There’s no cost 
for this ad…we just consider it a member benefit!

CAlenDAr of events
Don’t forget to check out our calendar of events on our Web site. This is an 
all-industry calendar. For many years now, we’ve been printing not only PIA 
events but any insurance organization’s events. If you’re active with another 
organization, be sure its events are listed and also use our calendar to plan 
your events to prevent conflicts.

Member Benefit in Focus

Humor
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President’s
message

It’s time to start thinking about 
the PIA of Louisiana Conven-

tion again, and yes...I know it’s 
March. My job though, is to start the 
preparation of our annual convention by  
promoting and convincing you in the in-
surance industry why you want to be in 
Panama City, Florida, July 16th-19th. To 
start, the PIA of Louisiana Convention is 
simply where we insurance minded pro-
fessionals traditionally gather every July. 
We gather to discuss our past year ex-
periences, educate and 
prepare for the future, 
learn about new prod-
ucts and services, and 
socialize with friends. 
Insurance Agents, Com-
pany Representatives, 
and Vendors all coming 
together in one location to discuss how 
we can improve...improve sales,  ser-
vice, and our marketing skills. The PIA 
Convention is simply a great place to 
maintain an overall knowledge of this 
ever changing industry . I have always 
considered our annual convention as a 
treat to myself for a dedicated year of 
insurance services. 

The Bay Point Marriott Golf Resort and 
Spa is the venue this year, and the PIA 
Staff, along with leadership, are excited 
to be back in Panama City for our 2nd 
consecutive year. The Bay Point prop-
erty, which includes the main build-
ing, ballroom and conference area, 
golf courses, golf villas, and condos, is 
designed ideally for conventions. Our 
experience last year with  the accom-
modations, meeting space, dining, pool 
area, and golf facilities was all positive. 
The restaurant-bar(Lime’s Bayside Bar 
and Grill), located on a pier about 500 
yards off shore, is a great place to clear 
your mind, have a cocktail, and enjoy 
the surroundings. Remember...you’re in 
Florida, it’s summer, and you’re not at 
work...life is great!

President,
PIA of Louisiana

      

Dimattia Insurance Agency

dimattiaagency@bellsouth.net

The rest and relax-
ation is fine, but the 
PIA Convention is 

traditionally known for its busy  sched-
ule and complete program, and I fully 
expect Jody, Caroline, Natalie, Brittany, 
Laurie, and Coleen not to disappoint 
this year either. Between the committee 
meetings, education classes, speakers, 
the exhibit hall, general session, golf 
tournament, fun run, pool party, annual 
banquet, and more, finding that spare 

time to rest and relax can 
be difficult for that attend-
ee who hates to miss any-
thing.  Also, be prepared to 
participate in games this 
year. This year’s theme 
is  “PIA In It To Win It”, a 
game-show theme, and 
attendees will be asked to 

perform human tricks and play games 
for prizes. Some of the games are listed 
in this issue, but a complete list and how 
to prepare for the games, will be posted 
on our Web site as we get closer to con-
vention...watch for further details. 
 
I’ve done my best to promote and con-
vince. Now...I want to mention a few 
reasons why I like to attend the PIA Con-
vention every year...other than I attend-
ed my first PIA Convention at the age of 
16 and kissed a girl on the beach. I’m 
pretty sure my wife does not read this 
magazine. 
 
I look forward to general session... vot-
ing on by-law changes, electing future 
leaders, listening to speakers, and con-
ducting the necessary business of our 
industry each year...makes me feel nor-
mal. I like being counted as one of the 
many insurance agents in Louisiana 

Continued on page 25
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Continued from page 4
(President’s Message)

who take pride in our industry, and care 
about its direction and future. Each year 
I am pleasantly surprised at the number 
of new insurance agents in attendance, 
and comforted to see all the same fac-
es each year. Last year, more than 100 
agents attended the PIA Convention and 
many were first timers. 

I also enjoy the annual banquet. The final 
event. Attendees wear their best clothes, 
dine in a formal setting, and act sophis-
ticated for a few hours. Awards are pre-
sented, acceptance speeches are given, 
and a new Board of Directors is installed. 
In my opinion, the annual banquet is a 
fitting way to conclude a successful con-
vention. This year’s banquet, Gene Gal-
ligan, from Monroe, will be honored as 
the newly installed president. Get ready, 
Gene. Thank you for reading and I’ll see 
you in July.

Continued from page 6
(Commissioner’s Column)

 have seen reductions of at least fifty per-
cent in time to process, and in the case of 
producer appointments the processing time 
has been reduced from seven to ten working 
days to 48 hours or less.

Currently, LDI is working on an additional 
streamline process that will soon be added to 
the department’s Web site.  This is the Answer 
Wizard.  This program will allow a producer or 
adjuster to find specific answers to their ques-
tions by providing specific information about 
their question.  For instance, if a person would 
like to know how to obtain a license, the pro-
gram will ask a few questions about the type 
of license they are seeking and whether the 
license application will be for a resident or 
nonresident.  The response generated by the 
system will provide detailed step-by-step pro-
cedures to file an application and include links 
on other helpful information.  We are planning 
to add this efficient on-line tool this summer 
to the “Producers and Adjusters” tab on the 
home page.  Soon after the rollout of the An-
swer Wizard for producers and adjusters, we 
hope to widen the options to provide a similar 
service for others in the insurance industry 
as well as for consumers.  Because of the dy-
namic way this system will work in obtaining 

feedback from the user, we believe that the an-
swers provided will be of a higher quality and 
offer details and specifics that are sometimes 
not possible with static text on a Web site.

LDI has also begun using Twitter as a commu-
nication tool.  We are tweeting current infor-
mation regarding topics and events of interest 
to the insurance industry.  You can find us on 
Twitter at www.twitter.com and search for “la-
insurancedept.”  

These are some of the streamlining tools 
the Louisiana Department of Insurance has 
incorporated for efficiently and effectively in-
teracting with those working in the insurance 
industry and for those who are consumers or 
potential consumers of the various insurance 
products that we regulate.  I’d love to hear 
from you with any ideas and comments on 
how these tools are impacting you and with 
any recommendations for revisions or addi-
tions so we may better serve you in the future.  
You may call LDI’s Public Affairs Division at 
1-800-259-5300 with your comments. 
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Our Liability Coverage  
Also Covers Events  

That Are Behind You.
Get free “tail” coverage with 
The Physicians Trust.

With The Physicians Trust, you’re not 
only covered for the future, you’re covered 
for the past, too. That’s because our 
professional liability policies include tail 
coverage at no extra cost. You’ll also enjoy 
competitive pricing that only a not-for-profit 
organization can offer, plus accelerated 
underwriting for quick decisions.

For a quick, no-obligation quote that 
could save you up to 20%, contact 
Karen Harrison at (225) 368-3825 or 
karenharrison@thephysicianstrust.com.

 

ThePhys ic iansTrust .com |  (225) 368-3888  
4646 Sherwood Common Blvd. |  Baton Rouge , LA 70816

Administered by HSLI
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Commissioner’s Column
By James J. Donelon

streamlining our Processes

The word “streamline” is used a great deal 
lately in association with government. In 

some instances it is used as a code word for 
reduction in services or protections.   The 
Louisiana Department of Insurance (LDI) 
takes a different view of the streamlining 
process. We believe that the streamlining 
of licensing and filing processes for insur-
ers, producers and other 
members of the industry 
not only increases the 
services that we are able 
to provide to that industry 
and the consumers we 
are charged to protect, 
but also results in more 
consistent and better ap-
plication of the rules governing consumer 
protections in the business of insurance. 
We continue to strive to make the process 
for the licensing of insurance producers, 
adjusters, companies and other business 
that we are charged to regulate less cum-
bersome, easier to understand and faster 
to complete.  We work with the National 
Association of Insurance Commissioners 
(NAIC), industry groups and others to make 
processes more uniform across the country.  
We also search for ways to use technology 

to make submission of ap-
plications and compliance 
with laws less burdensome. 
These efforts result not only 
in a better climate for the in-
dustry but also in better products and more 
protections for consumers.

Historically insurance is 
regulated on a state-by-
state basis. This often 
results in what is some-
times referred to as a 
“patchwork” of regula-
tions and requirements 
that can leave some insur-
ance companies, produc-

ers, adjusters and other members of the 
industry confused about the requirements 
from state to state.  In the last five years the 
insurance commissioners of all fifty states, 
through their participation in the NAIC, have 
put forth multiple initiatives to create uni-
form standards, applications and processes 
for everything from initial applications for 
licenses to policy form filings.  These uni-
formity initiatives include the Uniform Cer-
tificate of Authority Application (UCAA) for 
insurers, the National Insurance Producer 
Registration (NIPR) and uniform application 
for producer licensing, an interstate com-
pact to provide for filing of life insurance 
products, and the System for Electronic 
Rate and Form Filing (SERFF).  These initia-
tives provide a uniform process for insurers 
to submit policy contract forms to states for 
review and approval, and provide Producers 
licensed in multiple states a streamlined 
process to access and update their informa-
tion.  Louisiana not only participates in all of 
these initiatives but has been instrumental 
in the creation of many of them.

Many of the uniformity initiatives include 
a technology component which allow for 
quick and easy electronic submission of ap-
plications or other filings.  For instance, the 
NIPR system also acts as a gateway through 
which insurance producers and adjusters 
may easily submit an application to multiple 
states in a single uniform format rather than 
going through the additional expense in 
time and money of locating and submitting 
up to fifty forms in paper.

In addition to using the 
technological compo-
nents of the uniformity 
initiatives, LDI has also 
invested effort in creat-

ing our own technology solutions.  Our Web 
site now offers multiple electronic options 
that allow a consumer to check the status 
of an insurance company or producer in this 
state and even to file a complaint against 
an insurance company or producer online.  
These options allow consumers to make 
better decisions regarding their insurance 
needs and allow for a much quicker resolu-
tion to problems and, in some cases, recov-
ery of money they are owed. 

With our recent Web site re-design, we have 
moved the “Ask a Question” tab to the home 
page, making this option for the public more 
accessible.  With this link LDI has shortened 
the consumer response time by creating an 
automated system that immediately routes 
questions to the proper office.  We then 
track the responses, which creates a faster 
process for responding to the public regard-
ing questions they may have for the LDI. 

Insurance producers and adjusters also 
have several more streamlined options 
available to them on the LDI Web site.  
You may now check the status of your li-
cense, the number of continuing educa-
tion hours you may need and you may 
even submit your license renewal electroni-
cally.  Insurance companies can now submit 
appointments electronically to LDI, which 
gives producers quicker access to markets 
to better serve their customers.  Because 
our Web site offers 24/7 access to process-
es and information, the insurance industry 
and consumers are better served outside of 
the standard nine to five of the work week.  

LDI’s use of these technologies and par-
ticipation in uniformity initiatives have re-
sulted in true streamlining and substantial 
reductions of the time frames for process-
ing applications and other submissions 
from what they were when paper filings 
were common.  In most instances, we

Continued on page 25

Commissioner of Insurance
      

Louisiana Department of 
Insurance

            

public@ldi.state.la.us

Contact the 
Louisiana 

Department of 
Insurance at

www.ldi.state.
la.us

 or call 
1-800-259-5300
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Company news

 HomeWise Insurance Company and First Home Insurance Company are pleased to announce we intend to merge the 
companies. The combined entity will be known as HomeWise Insurance Company (HWIC). 

The proposed merger is subject to state regulatory approval. We will be working with the Florida Office of Insurance 
Regulation to expedite their review of the proposed merger, which we hope to finalize in the second quarter.   

The merger will strengthen the combined companies’ financial and market positions in the states where we write business, 
providing our policyholders, agents and employees with a stronger, more efficient HomeWise. The new HomeWise Insurance 
Company will offer the following products:

• Homeowners (Florida and Louisiana)
• Tenant and Condominiums (Florida)
• Dwelling Fire (Florida)
• Flood
• Small Commercial Property  (Florida)

If you have any questions, please call the respective Marketing or Underwriting departments.

Marketing HomeWise   866-359-6704 First Home   800-220-4540 (x2993 or x2525)
Underwriting HomeWise   877 546 9473 First Home   800-220-4540

HomewIse InsurAnCe ComPAnY 

The HomeBuilders Self Insurers Fund announced it has 
returned $4 Million in dividend distributions to qualifying 
members. With this dividend distribution, more than $57 
Million has now been returned to fund participants, based 
on their individual claims experience and premiums paid 
into the fund.

The HomeBuilders Self Insurers Fund is a workers’ 
compensation program designed especially for both 
residential and light commercial contractors.  Endorsed by 
the Louisiana Home Builders Association, the program was 
the first group fund authorized to do business in Louisiana, 
and is sold exclusively through select independent insurance 
agents across Louisiana.  For more information about the 
program, go to www.lhbasif.com 

$4 mIllIon returneD to 
HomeBuIlDers sIf PArtICIPAnts 

LWCC will once again adopt the National Council on 
Compensation Insurance (NCCI) miscellaneous values and 
the officer and owner payroll limitations for all new and 
renewal business bound on or after the effective date of 
May 1, 2011.

LWCC will follow NCCI’s implementation date for 
miscellaneous values and officer limitations. All other LWCC 
rate changes will be effective October 1, 2011.

As a reminder, NCCI’s officer/owner limitations are listed 
below. Please note the large jump in the minimum for 
Corporations or LLCs, which has long been $5,200.
• Corporations or LLCs — Minimum is $39,000; maximum 
is $119,600. 
• Partnerships, LLPs, or sole proprietors — $40,100. 
If you have any questions regarding these changes, 
please contact your underwriter or your Agency Relations 
representative.

lwCC to ADoPt nCCI mIsC. vAlues
AnD offICer PAYroll lImItAtIons 

Partner news
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Passing It on!
By Jody M. Boudreaux

Executive Vice President,
      

PIA of Louisiana
            

jody@piaoflouisiana.com

 

It’s that time again…time for you to start 
making your summer plans and we sure 

hope you’ll include the PIA convention in 
your plans.

Yes, we’re going back to the Bay Point 
Marriott in Panama City, Florida. We had 
such a great time; we have to make the trip 
again. The resort has so much to offer that 
many missed even going 
to the beach, so we’re 
hoping that our agenda 
will allow our attendees 
some down time to get 
around and see the area 
more this time.

Last year, we had such a 
great turnout. We’re so excited that we had 
the impressive agent participation that we 
had. We had almost a 1:2 agent/company 
rep. ratio, which is almost unheard of. We 
just know that we’re going to increase that 
number this year, so hopefully you’ll make 
your plans today.

You should have received your convention 
promotional flyer in the mail, but we include 
a copy of it in the centerfold of this issue 
for your convenience if you happen to miss 
it. Also, we included some pictures of last 
year so if you attended you’ll be reminded 
of just how much fun you really had and if 
not, you’ll see how much fun you missed!

This year’s theme is a game show theme 
we’re calling, “PIA: In it to Win it!” The staff 
is having so much fun already planning 
the events. Besides the new, popular 
gameshow, “A Minute to Win it!” which 
we’ll host our own version on our family 
night, we’re going to make sure you’ll get 
a chance to play some of your favorite, old 
game shows, too, like “Let’s Make a Deal”, 
“The Dating Game” and “The Newlywed 
Game”. Our group is so much fun, anyway, 
so the game show theme is so fitting. Come 
join in the games!

We actually started practicing our “Minute to 
Win it” games around the state at our local 
chapter luncheon meetings. We highlighted 
some of the pictures in our last issue and 

we show you some 
more in Monroe and 
Lafayette on page  19 
We also introduced 
another challenge 
to our Baton Rouge 
members, who had 
already tried their hand at the Caddy Stack 
Challenge. We appreciate President Duane 
Dimattia and PIA National Past President 

Mike Grace for attempting 
the “Face the Cookie” 
challenge. Check out those 
pictures as well. Still no 
winners…so you all better 
start practicing at home, 
because the competition is 
going to be fierce! 

We’ll, of course, we’ll have our usual other 
events that have become part of the PIA 
convention tradition: YIPs Pool Party & 
Hospitality Suite, Exhibit Hall, Volleyball 
Tournament, Fun Run and Golf Tournament, 
education sessions, Family Night and the 
Adult Dance Party with our very own Butsy 
Martin and Annual Banquet, honoring PIA’s 
award recipients.

We know Panama City is far for most of 
you in the state, but we promise to make 
it worth your trip. If you’re looking for an 

alternative to driving to this 
year’s convention, you can 
also jump on a plane! The 
resort is just 15 minutes from 
Panama City Airport (PFN) 
and 25 minutes to the NEW 
Northwest Florida Beaches 

International Airport (ECP). Southwest 
Airlines is now offering low fares! So check 
this out!

As we’ll be installing our new president 
from Northeast Louisiana, Gene Galligan, 
we’d especially love to have more North 
Louisiana agents attending this year’s 
convention. Be on the lookout for a special 
promotion coming your way or give me a call 
for more details! We know our companies 
would love to see you there, too…so please 
try to make a way to attend this year and 
support your very own Gene Galligan!

To see who’s already signed up this year, 
check out our companies listed on page 
13 We appreciate their support so much. 
We could never keep the costs down and 
still be able to provide all that we can for 
registration without the generous support 
of our convention sponsors. Please call and 
thank them often! Also, if you see someone 
missing from the list, call them and invite 
them to join us!  

Mark your calandar for 

PIA of LouIsIAnA’s 
68th AnnuAL 
ConventIon
July 16-19, 2011

Bay Point Marriott Golf Resort & Spa, 
Panama City Beach, FL
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800-334-5579
www.gotapco.com

Landscape 
Contractors 
coverage  
in a five-minute 
phone call.

CGL Coverage Available:
•  Primary Limits up to $3 million    
 Occurrence/Aggregate
•  Additional Interests
•  Excess or Umbrella Limits up to $5 million
•  Available Special Coverages:
 ■  Medical Payments—$5,000 Limit
 ■  Pesticide/Herbicide Applicator Coverage—
   Policy Limits
 ■  In-Transit Pollution Coverage—$25,000 
   Occurrence/$100,000 Aggregate
 ■  Lost Key Coverage—$25,000 Limit
 ■  Property Damage Extension (Care, 
   Custody, Control)

Property Coverage Available:
•  Building
•  Contents
•  Business Income
•  Basic, Broad or Special Form
•  Replacement Cost or Actual Cash   
  Value
•  Computer Equipment
•  Contractors’ Equipment
•  Equipment Breakdown
•  Outside Signs

* Available coverages and markets may 
vary dependent upon risk characteristics.

Call. Quote. Bind. Using TAPCO’s courteous and prompt call center, Landscape 
Contractors coverage can be quoted, bound and delivered to your e-mail inbox quickly and 

accurately during one five-minute phone call.

• “A”-rated non-admitted carrier

• Competitive pricing

• Fast policy turnaround

• In-house financing available in most states

• Quick claims handling

• $10 credit to your personalized TAPCO EZ 
 Bucks Visa debit card with each policy

• Visa, MasterCard and ACH payments accepted

The TAPCO Service Pledge

1,000 Strong More than 1,000 classes of P&C business
written under binding authority.

16025 Tapco Ad - Agents Voice March 2011.pdf   2/3/11   10:52:10 AM

6. flood insurance is easy to get.

You can buy flood insurance from private 
insurance companies and independent 
insurance agents; call yours today! You 
can purchase flood insurance with a credit 
card.

7. Contents coverage is separate, so 
renters can also insure their belongings.

Up to $100,000 contents coverage is available 
for homeowners and renters. Whether you 
rent or own your home or business, make sure 
to ask your insurance agent about contents 
coverage. It is not automatically included 
with the building coverage (except under the 
Preferred Risk Policy).

8. Up to a total of $1 million in flood 
insurance coverage is available for non-
residential buildings and contents.

Up to $500,000 of coverage is available for 
non-residential buildings.

Up to $500,000 of coverage is available for 
the contents of non-residential buildings.

9. there is usually a 30-day waiting period 
before coverage goes into effect.

Plan ahead, so you are not caught without 
insurance when a flood threatens your 
home or business.

10. federal disaster assistance is not the 
answer.

Federal disaster assistance is only available 
if the President declares a disaster. Flood 
insurance pays even if a disaster is not 
declared.

This information was generously provided 
by the National Flood Insurance Program.

PIA has print and radio 
ads—in both English 

and Spanish—that PIA 
members can 

download at no cost?
Visit

www.pianet.com/
piabrandingprogram
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Local Agents Serving Main Street America 

$25.00

M E M B E R - G E T - A -
M E M B E R  C A M P A I G N  

 
For every NEW member that you have 

join PIA, you will receive  
one $25.00 Gift Card.  

 
**Each new membership application 

MUST include your name as the  
sponsor in order to be eligible for the 

$25.00 gift card** 

Professional Insurance Agents of Louisiana 

 
For more information or if  you have questions, please contact  

Caroline Adams at caroline@piaoflouisiana.com or 1-800-349-3434 
or click here to see PIA’s Member Benefits. 

Has PIA made a difference for your agency? 
 

Share what PIA has to offer with other  
local agents and get rewarded through our  

Member-Get-A-Member campaign! 

To download and print the application form or 
apply for a membership on line, please  

click here. 

Top Ten Flood Facts for Policyholders 
and Consumers from the National Flood 
Insurance Program (NFIP).

1. Everyone lives in a flood zone.

You do not need to live near water to be 
flooded. Floods are caused by storms, 
melting snow, hurricanes, water backup 
due to inadequate or overloaded drainage 
systems, as well as broken water mains.

2. flood damage is not covered by 
homeowner policies.

You can protect your home, business, and 
belongings with flood insurance from the 
NFIP. You can insure your home with flood 
insurance up to $250,000 for the building 
and $100,000 for its contents.

3. You can buy flood insurance regardless 
of your level of risk.

It does not matter whether your flood risk 
is high or low. Anyone in a community that 
participates in the NFIP can buy building 
and/or contents coverage, with very few 
exceptions. Some Costal Barrier System 
(CBRS) areas, Otherwise Protected Areas 
(OPAs) and buildings principally below 
ground or entirely over water are not eligible 
for National Flood Insurance. It is a good 
idea to buy even in lower risk areas because 
25 to 30 percent of flood insurance claims 
come from low-to-moderate risk areas.

4. the low-cost Preferred risk Policy is 
ideal for homes and businesses in low-to-
moderate-risk areas.

Homeowners can insure buildings and 
contents for as little as $119 per year. 
Business owners can insure buildings and 
contents for as little as $550 per year. 
Residential renters can insure contents for 
as little as $39 per year.

5. flood insurance is affordable.

About 90 private insurance companies 
nationally offer affordable flood insurance 
backed by the federal government. Contact 
your local agent. Policies are available to 
homeowners, condo owners, apartment 
owners, renters, and business owners 
alike.

flooD AwAreness weeK 
mArCH 15-19, 2011
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PIA errors & omissions
By Curtis M. Pearsall, CPCU, AIAF, CPIA

Homeowners – the new #1

Special Consultant
Utica Nat’l E&O Program

Utica Mutual Insurance Co.

For many years, commercial casualty 
(GL, Umbrella) was the #1 underlying 
loss type. However, in reviewing final 
2010 results, there is a new #1 in town 
… Homeowners. Just short of 20% of 
all Errors & Omissions claims alleged 
issues dealing with the Homeowners 
line of business.

Drilling down further, 
there are several is-
sues to look at. Valu-
ation is one of the 
major issues; dogs 
are not exactly E&O’s 
best friend; and carrier 
binding guidelines round out the top 3. 
In addition, Utica is experiencing claim 
activity dealing with issues surrounding 
personal property that would be better 
covered under an inland marine policy 
or floater. Let’s examine each of these 
in more detail.

valuation 
For many years, carriers have been pro-
viding their agents with various tools to 
determine the appropriate Homeown-
ers limit. These are designed to pro-
vide, when given the proper accurate 
inputs, a respectable, somewhat ac-
curate estimated value for the home. 
The key is “proper accurate inputs,” as 
without these, the output may not be 
a valid representation of an appropri-
ate Homeowners limit and definitely 
should not be relied upon. 

Many would contend that 
even with the proper in-
puts, the calculated value 
may not be accurate due 
to significant fluctuations 
in the price of homebuilding products. 
When calculating the amount, advise 
the customer in writing that this is not 
a guarantee the home can be replaced 

for this amount. 

For homes with a degree 
of uniqueness, it is ques-
tionable whether the es-
timators should be re-
lied upon at all. In many 

of these situations, calling in a licensed 
appraiser may be the best answer.

Based on the economy in your area, it 
is possible for customers to buy a home 
for much less than it would cost to ac-
tually replace it. Communicate to your 
customers that there is no correlation 
between market value and replace-
ment cost. Related to this approach, 
some individuals contend the custom-
er should advise you, as the agent, the 
amount for which they want the home 
insured. This does have some merit, 
provided the customer thinks of what it 
would cost to replace the home as op-
posed to its market value. 

Dogs
This is becoming much more of an is-
sue, largely due to the unknown breed 
of many dogs. If your customer con-

tacts your agency 
to state they are 
getting a dog, they 
might not know the 
actual breed com-

bination given the cross-breeding that 
takes place. With carriers experiencing 
losses involving dog bites, they are try-
ing to find ways to address this issue.

When you receive that call, advise your 
customers, verbally and in writing, that 
there are certain breeds insurance 
companies have put on their “prohib-
ited” list. To avoid any problems down 
the road, the customer should try to 
ascertain the breed of the dog they 
are considering. Posting this informa-
tion on your Web site would be ben-
eficial for those customers who might 
not contact you verbally. It wouldn’t be 
surprising at some point for carriers to 
include in their policy form a list of dog 
breeds excluded in the policy.

Carrier guidelines
Each of your carriers has specific guide-
lines detailing the circumstances that 
allow you to bind without first securing 
their blessing. They do this for a reason. 
It provides your agency with the ability 
to bind coverage for those risks that 
meet the guidelines. It also provides 
your carriers with recourse against 
your agency if a risk you bound without 
their blessing and that does not meet 
their guidelines suffers a loss. As noted 
by the claim example below, carriers 
take these guidelines seriously (and so 
should your agency):

The agency wrote coverage for a log 
cabin for an insured through a carrier 
they represented. The client had been 
with another carrier, and had a history 
of late premium payments and rein-
statements. The new carrier claimed 

Need E&O?
          

  Call Caroline at (800) 349-3434
TODAY!
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they would not have written the risk 
had they known of the prior history of 
the risk and, in addition, stated they do 
not write coverage for log homes. The 
insured knew it was log home, but did 
not disclose that to the carrier. After 
paying a loss of $532,117, the carrier 
filed suit, alleging the credit history and 
distance from a firehouse (which was 
understated) were not disclosed, and 
had they been, they would not have writ-
ten the risk. They did not bring up the 
aspect of the house being a log cabin. 
There was also a question of fact regard-
ing a discussion between the agent and 
the carrier before the risk was written. 
The agent said she disclosed the credit 
history over the phone and was given a 
green light to write the risk. The under-
writer denies this. The case was settled 
by paying the carrier the full amount, 
$532,117.

Some “lessons to be learned” from this 

example:
1) Provide your carrier with a full and ac-
curate description of the risk.
2) If you discuss the risk with the under-
writer and they give you the go-ahead, 
document the conversation back to the 
underwriter and put a copy of this docu-
mentation in the file.
3) Stay on top of the guidelines and don’t 
bind a risk you don’t have authority to 
bind. There is no upside to misleading 
your carriers.

Homeowners coverage or inland ma-
rine floater?
There are many scenarios where there 
are coverage differences between insur-
ing an item under a Homeowners policy 
as part of the contents limit as opposed 
to insuring those items on an inland ma-
rine floater. While there may be some 
coverage for jewelry under an HO policy, 
with most forms, mysterious disappear-
ance is not a covered peril. This peril is 

typically covered under a jewelry floater. 
Plus, items that are breakable would 
probably not have breakage coverage 
unless insured under a floater. In addi-
tion to these peril issues, establishing 
the proper value is more common with a 
floater and thus at claims time, the cus-
tomer is more apt to get a fairer settle-
ment.

It is definitely recommended you advise 
your clients, verbally and in writing, that 
when they receive their policy they must 
review it to ensure everything is in or-
der. The agency should also review the 
policy to make sure it matches what was 
requested.

Take the time to educate your staff on 
these issues. With Homeowners now the 
leading underlying line of business in Er-
rors & Omissions claims, this education 
may just save you from such a claim. 

  

www.firstpremium.com 
First Premium® Insurance Group is a leading provider of insurance products and services 

dedicated to making the business of insurance friendly, affordable and efficient.  We offer a 
full range of personal lines and commercial lines products and services through  

innovative technology combined with a knowledgeable friendly staff of experienced  
underwriters, claims adjusters and customer service representatives. 

FIRST PREMIUM®  
Insurance Group, Inc., CMGA 

 Think First Premium® when placing your Summer Commercial Lines Risks 
Fairs & Festivals | Day & Sports Camps | Retreat Camps  

Craft & Jewelry Shows...And Much More 
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BATON ROUGE

MONROE

ArounD 

tHe stAte
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In March, we continued to bring our “PIA: In it to Win it!” game 
show-themed convention around the state. Check out these 
pictures as Lafayette & Monroe members try to stack three 
golf balls on top of each other in under a minute. The Caddy 
Stack is just one of the many possible challenges that we’ll 
play at our upcoming convention in July. We also tried out 
another challenge for our Baton Rouge members: Face the 
Cookie. Checkout the center spread article on convention for 
more details!

ArounD 

tHe stAte

ACADIANA
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w w w . A m e r i c a n S t r a t e g i c . c o m

We  a r e  t h e  # 1  N e w  B u s i n e ss  W r i t e r
o f  H o m e o w n e r s  i n  L o u i s i a n a

Because of you

T O  O U R  A G E N T S

Celebrating 3 years of great partnershipsCheers!
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FOREST INSURANCE FACILITIES
Commercial Wholesale Brokerage

Specializing in:

• Property, Casualty, Inland Marine

• Umbrellas and Packages

PHONE: (504) 831-8040

2901 N. I-10 Service Rd. E., Suite 300, Metairie, LA
P.O. Box 7635, Metairie, LA 70010-7635

Matthew ForestWayne Forest Jr.Wayne Forest

Debbie Libasci Stacy Lauer

FAX: (504) 831-4499

Courtney Kelly

Register today at
www.piaoflouisiana.com
or call (800) 349-3434.

2011
CISR Schedule

CommerCIAl CAsuAltY

April 20:  Shreveport  
April 21:  Lafayette 
April 26:  Baton Rouge  
April 27:  New Orleans  
April 28:  Houma

wIllIAm t. HolD semInArs

June 14:  New Orleans  
June 15:  Lafayette 
June 16:  Shreveport  

Small Office Tenant Package
Auto Physical Damage
Commercial Property

General Liability
Inland Marine

Cargo
And More!!!And More!!! PO Drawer 887

Ruston, La 71273

1-800-661-7905
Fax: 318-768-3025

Advertise Today!
Contact Jody

at the PIA office
 at   

  (800) 349-3434.
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                     PIA’s “In It To Win It” Games
A BIt DICeY
Balance six dice on a popsicle stick held in your mouth.

BACK flIP
Catch increasingly larger sets of pencils, flipped off the back of your hand. 
(Increments of 2)

BounCer
Get 20 ping-pong balls into 20 pint glasses in consecutive order 
with one bounce per ball.

BreAKfAst sCrAmBle
Assemble the front of a cereal box that has been cut into 16 even 
pieces.

CADDY stACK
Stack 3 golf balls 1 atop the other.

CAnDelIer
Stack 5 levels of cans, starting with 1 on the bottom and 5 on the top, 

inserting a paper plate in between each level.

DefYIng grAvItY
Tap 3 balloons to keep them off the ground for a minute.

DroP, sInK & ClInK
Drop 3 quarters into 3 shot glasses that are at the bottoms of 3 fishbowls 
filled with water.

elePHAnt mArCH
Knock over bottles with a baseball hanging from panty hose worn on the head.

Check out some of the games you’ll want to start practicing for so you can compete in our very 
own version of “A Minute to Win it!” You can check out these games and see video clips of the 
show when contestants attempt these challenges by going to http://www.nbc.com/minute-
to-win-it/how-to. We’ll also be posting the final listing of challenges on our Web site and link 
to these clips so you can easily see how it’s done and start getting your “game on”! 
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Check out pictures 
      from last year…
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PIA of Louisiana’s 68th Annual Convention 
July 16th — 19th, 2011 

Bay Point Marriott Golf Resort & Spa ●  Panama City Beach, FL 

Look who’s “In It to Win It” Already 

Companies supporting as of this printing.  

Convention Sponsors 

Trade Show Exhibitors 

Americas Insurance Company 
Forest Insurance Facilities 

 

Hall-Wright General Agency 
Louisiana Surplus Lines Association 

 

StoneTrust Commercial Insurance  

Accu-Auto 
Affirmative Insurance Services 
Americas Insurance Company 

Amerisafe, Inc. 
Bankers Insurance Group 

Broadway Premium Funding 
Capital Premium Financing 

CCi Computer Services Inc. 
First Premium Insurance Group 

Homebuilders SIF 
Hull & Company, Inc. of Louisiana 

Imperial Fire & Casualty 
Lane & Associates 

LCTA Workers’ Comp 

LWCC 
N-Surance Outlets, Inc. 

National Automotive Insurance Co. 
Occidental Fire & Casualty 

Prime Rate Premium Financing 
Progressive Insurance Company 

Young Insurance Professionals (YIPs)  

Accu-Auto 
Affirmative Insurance Services 

American Strategic Insurance (ASI) 
Assurant Specialty Property 

Bankers Insurance Group 
Burns & Wilcox, Ltd. 

Capital Premium Financing 
Encompass Insurance/Allstate 

Fidelity National P & C 
First Premium Insurance Group 

GeoVera Specialty Insurance 
Homebuilders SIF 

Hull & Company, Inc. 
Imperial Fire & Casualty 

Interstate Insurance Underwriters 
Lane & Associates 

LCTA Workers’ Comp 
LUBA Workers’ Comp 

LWCC 
 

N-Surance Outlets, Inc. 
National Automotive Insurance Co. 

North Central Agency 
Prime Rate Premium Finance 

Progressive Insurance Company 
Southern States General Agency 

The Hanover Group 
The Republic Group 

Young Insurance Professionals (YIPs) 

Keystone Sponsors 



Page 14 • March 2010

AT THE HOTEL 

HOTEL & REGISTRATION INFORMATION 
HOTEL 

• Bay Point Marriott Golf Resort & Spa is located in 
Panama City Beach, FL on St. Andrews Bay.  

• The Hotel offers several rooming options: Resort 
View (run of house) at $189, Bay View at $199 
within the block + state and local tax for single or-

double occupancy. 
• Room booking deadline: June 15, 2011. 
• Book your room at (866) 234-5362. 
• Rooms are available on a first come  
basis. Please book your rooms as soon as  
possible. 
• Hotel Cancellation Policy: To avoid a 
charge of one night’s room and tax, cancella-
tion of your room arrangements must be  
received at the hotel within 3 days of arrival. 

CONVENTION REGISTRATION 
• A $50 discount will be given to first time agent 

delegates as per PIA’s records. You may find this 
discount indicated on the Delegate Registration Form 
in Section 6. Payment.  

• Early Bird deadline: May 20, 2011. 
• Fee includes: all receptions and meals on agenda, 

education seminars and children’s program. 
• PIA of Louisiana can only take Visa, MasterCard or 

Discover credit cards.  
• You have the option to pay at time of registration or 

to be billed on July 1, 2011. 
 

TRANSPORTATION 
• 15 minutes from Panama City Airport (PFN). 

PANAMA CITY BEACH 
SHOPPING 

• Specialty and outlet stores at Pier Park  
 

DINING 
• Pier Park — casual restaurants to steakhouse 
• Sharky’s and Schooner’s Beach Bars for outdoor 

beach dining 
• Montego Bay and Shuckum’s — oysters 
• Capt. Anderson’s — family seafood restaurant 
• Pasta Grill Restaurant with Antonio's Bakery & Café 
• Dirty Dick’s Crab House — seafood, steaks and 

more with a distinctive New Orleans accent 
• Sonny’s Real Pit Bar-B-Q 
• The Treasure Ship with Hook’s Grille & Grog and 

Captain Crabby’s Steamed Seafood & Prime Rib 
• Mellow Mushroom Pizza Bakers 
 

ATTRACTIONS 
• The Grand Theatre at Pier Park 
• Zoo World — exotic animals and botanical garden 

• Gulf World Marine Park 
• Ripley’s Believe It or Not Museum with 4D moving 

theater 
• Tons of miniature golf parks around the area 
• Camp Helen and St. Andrews State Parks 
• Many watersport rentals, tours and encounters 
• Panama City Beach and Seabreeze Wineries — 

gourmet foods and wine tasting 
• Rock It Lanes — bowling, roller skating and arcades 
• Shipwreck Island Water Park — largest in Florida 
• Fun parks with go-carts, bumper boats, kiddie rides, 

haunted houses and batting cages 
 

NIGHTLIFE 
• Willy’s Pier Bar — blues club 
• The Boatyard — live guitar ensembles nightly 
• Calypso — live beachy, “Jimmy Buffet”-style music 
• Spinnaker Beach Club — voted “Best Burger” and 

“Club of the Year” 
• Club la Vela — the largest nightclub in the USA 

HIGHLIGHTS 
• Nicklaus Design and Meadows Championship Golf 

Courses 
• Serenity Spa 
• Full-service marina 
• Beach chairs and umbrellas 
• Indoor pool and whirlpool; 4 outdoor pools and 

whirlpool 
• Kid’s camp and babysitting services 
• 5 clay tennis courts 
• Beach volleyball 
• Bicycle trails 
• Water sports and fishing 
• Dol-Fun and wave-runner tours, boat, pontoon and 

kayak rentals and other guided tours 

• Explore Shell Island — free shuttle boat from hotel 
dock 

 
 

DINING 
• Kingfish Restaurant & Lounge — enjoy “Floribbean” 

cuisine in the casual and colorful restaurant and sushi 
bar and linger at water-view tables or lounge out-
doors on the veranda 

• Limes Bar & Grill — a water-bound, open beach 
bar and favorite spot for locals and visitors 

• Club 19 — club-style selections, including classic 
fare from burgers to other light favorites and a 
wide selection of ice-cold beers 

TENTATIVE AGENDA 
SATURDAY, JULY 16 

Noon Board Lunch Sponsored by Fidelity National Property & Casualty 
1:00 p.m. – 5:00 p.m. Board Meeting Sponsored by StoneTrust Commercial Insurance Co. 
3:00 p.m. – 7:00 p.m. Registration  
6:30 p.m. – 7:00 p.m. First Timers’ Reception Sponsored by Young Insurance Professionals  
7:00 p.m. – 8:00 p.m. Opening Reception Sponsored by LUBA Workers’ Comp 
10:00 p.m. – TBA YIPs Hospitality Suite Open  
 

SUNDAY, JULY 17 
8:00 a.m. – 9:00 a.m. Fun Run Sponsored by First Premium Insurance Group 
9:30 a.m. – 4:00 p.m. Registration Refreshments Courtesy of Americas Insurance Co.  
10:00 a.m. – Noon CE Seminar (2 hrs CE) Break Sponsored by Hull & Company 
10:00 a.m. – Noon YIPs Board Meeting  
11:00 a.m. – 4:00 p.m Exhibitors Set-up 
Noon – 1:00 p.m. Past Presidents’ Brunch Sponsored by Fidelity National Property & Casualty 
1:00 p.m. – 4:00 p.m. YIPs Pool Party Sponsored by Progressive 
1:00 p.m. – 3:00 p.m. CE Seminar (2 hrs CE) Sponsored by The Hanover Group 
3:00 p.m. – 5:00 p.m. CE Seminar (2 hrs CE) Break Sponsored by Louisiana Surplus Lines Assoc. 
5:00 p.m. – 7:00 p.m. Welcome Reception w/ Exhibitors Sponsored by  LCTA Workers’ Comp, Prime Rate  
          Premium Finance, The Republic Group 
10:00 p.m. – 1:00 a.m.  Dance Party (Adults Only) Sponsored by National Automotive Insurance Co. 
1:00 a.m. – TBA YIPs Hospitality Suite Open 
 

MONDAY, JULY 18 
8:00 a.m. – Noon Registration Refreshments Courtesy of Young Insurance Professionals 
9:00 a.m. – 11:00 a.m. General Session (2 hrs CE) Sponsored by Imperial Fire & Casualty 
9:00 a.m. – 11:00 a.m. Spouses’ Program   
11:00 a.m. -- 1:00 p.m. Lunch with Exhibitors Sponsored by Encompass Insurance/Allstate  
11:00 a.m. -- 1:00 p.m. Trade Fair Open & Door Prize Drawings 
1:00 p.m. – 4:00 p.m. Beach Party-Volleyball Sponsored by First Premium Insurance Group 
7:00 p.m. – 10:00 p.m. “In It to Win It” with PIA (Family Event) Sponsored by American Strategic Insurance (ASI) & 
                    Southern States General Agency 
10:00 p.m. – TBA YIPs Hospitality Suite Open 
 

TUESDAY, JULY 19 
7:00 a.m. Golf Registration  
8:00 a.m. Golf Tournament Beverages Sponsored by N-Surance Outlets 
8:00 a.m. – 9:00 a.m.  CE Seminar (1 hr CE) Sponsored by Hull & Company, Inc. 
9:00 a.m. – Noon  CE Seminar (3 hrs CE)  
6:30 p.m. – 10:30 p.m. Kids’ Program  
6:30 p.m. President's Reception Sponsored by Interstate Insurance Underwriters 
7:30 p.m.  Annual Banquet Installation &  Sponsored by Capital Premium Financing, 
 Awards Ceremony          Bankers Insurance Group, & LWCC 
   Wine Sponsored by Lane & Associates 
10:00 p.m. – TBA YIPs Hospitality Suite Open 
 
*Please note that this agenda is tentative and subject to change. Revised agendas will be posted at www.piaoflouisiana.com.  

CONVENTION HIGHLIGHTS 
It won’t be only fun and games in Panama City Beach at this year’s convention, but we’re sure to be “In It to Win It” 

with pertinent education, recreational activities and fun for all ages! If you have any questions about the Annual  
Convention in general, please contact the PIA office at (800) 349-3434. Register today to be sure you are  

“In It to Win  It.”  

• First Timers’ Reception — If you are new to “the PIA 
Show,” then plan to attend this event where you can 
meet PIA Leadership and other newcomers.  

• Trade Show with Exhibitors — Our exhibitors will be 
“In It to Win It” with industry vendors and valuable 
information.  

• Dance Party — A true ode to the convention’s    
tradition, with songs of yesterday and today for you 
to boogie down to.  

• Spouses’ Program — All registered spouses may 

attend this event with our hostess, PIA First Lady  
       Michelle Dimattia.   
• Family Event — Start honing your skills now so you 

can participate in the PIA “In It to Win It” Challenge.  
       Practice games will be listed on 
       the PIA website.  PIA’s “In It To 
       Win It” Challenge is open to  
       adults and kids.  
       Dinner will be served.   
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AT THE HOTEL 

HOTEL & REGISTRATION INFORMATION 
HOTEL 

• Bay Point Marriott Golf Resort & Spa is located in 
Panama City Beach, FL on St. Andrews Bay.  

• The Hotel offers several rooming options: Resort 
View (run of house) at $189, Bay View at $199 
within the block + state and local tax for single or-

double occupancy. 
• Room booking deadline: June 15, 2011. 
• Book your room at (866) 234-5362. 
• Rooms are available on a first come  
basis. Please book your rooms as soon as  
possible. 
• Hotel Cancellation Policy: To avoid a 
charge of one night’s room and tax, cancella-
tion of your room arrangements must be  
received at the hotel within 3 days of arrival. 

CONVENTION REGISTRATION 
• A $50 discount will be given to first time agent 

delegates as per PIA’s records. You may find this 
discount indicated on the Delegate Registration Form 
in Section 6. Payment.  

• Early Bird deadline: May 20, 2011. 
• Fee includes: all receptions and meals on agenda, 

education seminars and children’s program. 
• PIA of Louisiana can only take Visa, MasterCard or 

Discover credit cards.  
• You have the option to pay at time of registration or 

to be billed on July 1, 2011. 
 

TRANSPORTATION 
• 15 minutes from Panama City Airport (PFN). 

PANAMA CITY BEACH 
SHOPPING 

• Specialty and outlet stores at Pier Park  
 

DINING 
• Pier Park — casual restaurants to steakhouse 
• Sharky’s and Schooner’s Beach Bars for outdoor 

beach dining 
• Montego Bay and Shuckum’s — oysters 
• Capt. Anderson’s — family seafood restaurant 
• Pasta Grill Restaurant with Antonio's Bakery & Café 
• Dirty Dick’s Crab House — seafood, steaks and 

more with a distinctive New Orleans accent 
• Sonny’s Real Pit Bar-B-Q 
• The Treasure Ship with Hook’s Grille & Grog and 

Captain Crabby’s Steamed Seafood & Prime Rib 
• Mellow Mushroom Pizza Bakers 
 

ATTRACTIONS 
• The Grand Theatre at Pier Park 
• Zoo World — exotic animals and botanical garden 

• Gulf World Marine Park 
• Ripley’s Believe It or Not Museum with 4D moving 

theater 
• Tons of miniature golf parks around the area 
• Camp Helen and St. Andrews State Parks 
• Many watersport rentals, tours and encounters 
• Panama City Beach and Seabreeze Wineries — 

gourmet foods and wine tasting 
• Rock It Lanes — bowling, roller skating and arcades 
• Shipwreck Island Water Park — largest in Florida 
• Fun parks with go-carts, bumper boats, kiddie rides, 

haunted houses and batting cages 
 

NIGHTLIFE 
• Willy’s Pier Bar — blues club 
• The Boatyard — live guitar ensembles nightly 
• Calypso — live beachy, “Jimmy Buffet”-style music 
• Spinnaker Beach Club — voted “Best Burger” and 

“Club of the Year” 
• Club la Vela — the largest nightclub in the USA 

HIGHLIGHTS 
• Nicklaus Design and Meadows Championship Golf 

Courses 
• Serenity Spa 
• Full-service marina 
• Beach chairs and umbrellas 
• Indoor pool and whirlpool; 4 outdoor pools and 

whirlpool 
• Kid’s camp and babysitting services 
• 5 clay tennis courts 
• Beach volleyball 
• Bicycle trails 
• Water sports and fishing 
• Dol-Fun and wave-runner tours, boat, pontoon and 

kayak rentals and other guided tours 

• Explore Shell Island — free shuttle boat from hotel 
dock 

 
 

DINING 
• Kingfish Restaurant & Lounge — enjoy “Floribbean” 

cuisine in the casual and colorful restaurant and sushi 
bar and linger at water-view tables or lounge out-
doors on the veranda 

• Limes Bar & Grill — a water-bound, open beach 
bar and favorite spot for locals and visitors 

• Club 19 — club-style selections, including classic 
fare from burgers to other light favorites and a 
wide selection of ice-cold beers 

TENTATIVE AGENDA 
SATURDAY, JULY 16 

Noon Board Lunch Sponsored by Fidelity National Property & Casualty 
1:00 p.m. – 5:00 p.m. Board Meeting Sponsored by StoneTrust Commercial Insurance Co. 
3:00 p.m. – 7:00 p.m. Registration  
6:30 p.m. – 7:00 p.m. First Timers’ Reception Sponsored by Young Insurance Professionals  
7:00 p.m. – 8:00 p.m. Opening Reception Sponsored by LUBA Workers’ Comp 
10:00 p.m. – TBA YIPs Hospitality Suite Open  
 

SUNDAY, JULY 17 
8:00 a.m. – 9:00 a.m. Fun Run Sponsored by First Premium Insurance Group 
9:30 a.m. – 4:00 p.m. Registration Refreshments Courtesy of Americas Insurance Co.  
10:00 a.m. – Noon CE Seminar (2 hrs CE) Break Sponsored by Hull & Company 
10:00 a.m. – Noon YIPs Board Meeting  
11:00 a.m. – 4:00 p.m Exhibitors Set-up 
Noon – 1:00 p.m. Past Presidents’ Brunch Sponsored by Fidelity National Property & Casualty 
1:00 p.m. – 4:00 p.m. YIPs Pool Party Sponsored by Progressive 
1:00 p.m. – 3:00 p.m. CE Seminar (2 hrs CE) Sponsored by The Hanover Group 
3:00 p.m. – 5:00 p.m. CE Seminar (2 hrs CE) Break Sponsored by Louisiana Surplus Lines Assoc. 
5:00 p.m. – 7:00 p.m. Welcome Reception w/ Exhibitors Sponsored by  LCTA Workers’ Comp, Prime Rate  
          Premium Finance, The Republic Group 
10:00 p.m. – 1:00 a.m.  Dance Party (Adults Only) Sponsored by National Automotive Insurance Co. 
1:00 a.m. – TBA YIPs Hospitality Suite Open 
 

MONDAY, JULY 18 
8:00 a.m. – Noon Registration Refreshments Courtesy of Young Insurance Professionals 
9:00 a.m. – 11:00 a.m. General Session (2 hrs CE) Sponsored by Imperial Fire & Casualty 
9:00 a.m. – 11:00 a.m. Spouses’ Program   
11:00 a.m. -- 1:00 p.m. Lunch with Exhibitors Sponsored by Encompass Insurance/Allstate  
11:00 a.m. -- 1:00 p.m. Trade Fair Open & Door Prize Drawings 
1:00 p.m. – 4:00 p.m. Beach Party-Volleyball Sponsored by First Premium Insurance Group 
7:00 p.m. – 10:00 p.m. “In It to Win It” with PIA (Family Event) Sponsored by American Strategic Insurance (ASI) & 
                    Southern States General Agency 
10:00 p.m. – TBA YIPs Hospitality Suite Open 
 

TUESDAY, JULY 19 
7:00 a.m. Golf Registration  
8:00 a.m. Golf Tournament Beverages Sponsored by N-Surance Outlets 
8:00 a.m. – 9:00 a.m.  CE Seminar (1 hr CE) Sponsored by Hull & Company, Inc. 
9:00 a.m. – Noon  CE Seminar (3 hrs CE)  
6:30 p.m. – 10:30 p.m. Kids’ Program  
6:30 p.m. President's Reception Sponsored by Interstate Insurance Underwriters 
7:30 p.m.  Annual Banquet Installation &  Sponsored by Capital Premium Financing, 
 Awards Ceremony          Bankers Insurance Group, & LWCC 
   Wine Sponsored by Lane & Associates 
10:00 p.m. – TBA YIPs Hospitality Suite Open 
 
*Please note that this agenda is tentative and subject to change. Revised agendas will be posted at www.piaoflouisiana.com.  

CONVENTION HIGHLIGHTS 
It won’t be only fun and games in Panama City Beach at this year’s convention, but we’re sure to be “In It to Win It” 

with pertinent education, recreational activities and fun for all ages! If you have any questions about the Annual  
Convention in general, please contact the PIA office at (800) 349-3434. Register today to be sure you are  

“In It to Win  It.”  

• First Timers’ Reception — If you are new to “the PIA 
Show,” then plan to attend this event where you can 
meet PIA Leadership and other newcomers.  

• Trade Show with Exhibitors — Our exhibitors will be 
“In It to Win It” with industry vendors and valuable 
information.  

• Dance Party — A true ode to the convention’s    
tradition, with songs of yesterday and today for you 
to boogie down to.  

• Spouses’ Program — All registered spouses may 

attend this event with our hostess, PIA First Lady  
       Michelle Dimattia.   
• Family Event — Start honing your skills now so you 

can participate in the PIA “In It to Win It” Challenge.  
       Practice games will be listed on 
       the PIA website.  PIA’s “In It To 
       Win It” Challenge is open to  
       adults and kids.  
       Dinner will be served.   
        




